Chapter 9 Notes (PERSUADE)
Aims of Argument #3
Convince vs. Persuade:

	
	CONVINCE
	PERSUADE

	AUDIENCE
	academic
	public

	ISSUE
	· intellectual issues
	· public issue

· matter of policy

· question of right & wrong

	PURPOSE
	· to convince

· to sway

· to get to agree
	to convince, sway, get to agree

+

to act

	APPEALS
	· Logos (logical appeal)
	· Logos (logical appeals)

· Pathos (emotional appeals)

· Ethos (ethical appeals, to character)


AUDIENCE PROFILE:
· analyze your Target Audience
· their age, class, gender, race, sexual orientation, religious background, educational background

· their previous knowledge, preconceptions, prejudices re: topic at hand
· their preconceptions

· how they are predisposed to the topic at hand
· their typical stances or attitudes towards it

· their possible misconceptions – misinformed, uniformed

· their biases

· their values, beliefs

· into what larger context/framework would they place this topic

· religious, ethical, political, economic, ….

· their accepted rules & principles

· resolution

· how would they like to see the matter resolved, answered, handled

· how to earn their respect, trust

· target the right audience

· Who needs to hear your argument – their values?

· Do you have any chance at convincing them?

· if not, perhaps choose another
· analyze your differences
· what divides you & your audience 

· differences = a matter of

· assumptions

· challenge or weaken these assumptions

· offer others favorable to your side

· principle

· application of general rules to specific cases (deduction)

· dispute the principle & offer competing one

· or, demonstrate how the principle does not apply to your subject

· hierarchy of values

· different order of priorities, but same values

· seek to reorder their values
· ends or means

· demonstrate how your ends = better

· demonstrate that your ends = their ends

· demonstrate how your means/methods = justified, effective, preferable

· interpretation

· demonstrate how yours = better, more aligned with the facts

· implications or consequences

· demonstrate how what they fear will happen, won’t

· demonstrate how the outcome won’t be as bad as they think

· demonstrate how any negatives in your outcome will be offset by more positives

· analyze your similarities
· what links you & your audience

· what do you have in common, what do you share -
· shared local identity

· same institution, university, campus, organization, locality

· shared abstract, collective identity

· same nation, religion,…human race

· shared common cause

· we both want the same thing

· shared experience, human activity

· for ex., raising children, caring for elderly parents, helping friends, struggling during recession, paying bills,…

· shared well-known event, cultural happening

· connect through popular movie, book, news of interest

· shared respect for an historical event, person, document

· national tragedy, Constitution, soldiers
** Identification & Overcoming Difference **
	activity

· select an essay in the book & analyze its target audience

· What audience did the writer attempt to reach?

· How did the writer connect – or fail to connect – with the audience’s experience, knowledge, and concerns?

· What exactly divides the author & her/his audience and how did s/he attempt to bridge the differences gap?

· How did the writer attempt to connect with the audience?  

· How successful were the writer’s strategies for achieving identification?

· What can you suggest that might have worked better?




APPEALS:  LPE
LOGOS:

· use of logic, logical proof

· reasons, facts, stats

· to explain, justify

· from authorities, respectable sources

ETHOS:

· credibility, character of writer

· writer’s intelligence, knowledge, values

· good Logos = good Ethos

· good reasoning, logic, appropriate use of sources

· builds respect, trust

· “self-presentation”

· “identification” beyond the self, associating with something larger, a higher value
PATHOS:
· emotion as evidence

· personal anecdotes

· pity, anger, fear, guilt, …

· to enhance, supplement the Logos

· through

· concrete images

· personal experiences

· metaphors, similes

· analogies & sharp comparisons & contrasts

· sense of rhythm, refrain (style)

STYLE:
· choice of words, phrases, sentences

· works with, supports other appeals

· tone

· through 

· diction

· connotation, denotation

· varying sentence lengths & rhythms

· repetitions, refrains 

· alliteration, consonance, assonance

· concrete, descriptive words (imagery) = vivid

· * vivid ( persuasive

· * memorable ( persuasive

WRITING the PERSUASIVE ESSAY
· Establish a Need
· establish a “motivation for action”

· emphasize or create a sense of urgency

· What is your purpose – SO WHAT?! 
· What do you want readers to do? (more than to think)

· What specific action?

· Or, if you are arguing against taking action, establishing that no need exists to take action

· doing something will actually cause more damage than doing nothing

· Choose a Readership
· choose a specific audience

· know it well (“Audience Profile”)

· what common opinions, attitudes, knowledge do they share on the subject

· eliminate readers:

· those who strongly, immovably, implacably disagree with your stance – hold the opposite view

· those called “general public” or “general readership” (don’t exist)

· choose readers:

· those who disagree with your stance 

· opposed, but open to reason

· weakly supported

· those who have no stance at all, luke warm (uncommitted, “undecided”)

· those who have the capacity to take action, to influence change

· Choose Appeals
· Establish your Logos
· support each Reason with Evidence

· stats, facts, examples

· from authorities

· accurate & relevant

· establish your Ethos
· demonstrate you are well-informed, confident, fair-minded, honest

· show you have their interests & values in mind

· use appropriate sources

· check for accuracy

· wisely use emotions (Pathos)

· those that you truly feel

· those that your readers may lack or not feel strongly enough

· student sample = p.281+
