CHAPTER 1
I. Background on Argument

· Argument:

· (is not)

· disagreement, raised voices, hurt feelings, winners & losers (3)

· pointless, silly, ugly, destructive

· “Argument Culture” – Dr. Tannen

· (is)

· “Mature Reasoning”

· mature = thought-out, well-considered, all sides, all consequences; open-mindedness, limited bias, open to criticism

· reasoning = opinion + reasons, support, evidence, proof, grounds

· not “debate:  which has predetermined/assigned position, to defend side, to win = purpose, cannot change position

· MR:  not predetermined side, opinion = supported by adequate proof, purpose = to gain insight on topic, can change position/stance…. “a process of discovery” (4)

· Rhetoric:

· (is not)

· empty verbiage, verbal deception

· “policy,” “strategy” (Shakespeare)

· (is)

· Art of Public Speaking

· art of argument as mature reasoning

· study of rhetoric = study of effective reasoning & arguing 

· what makes “Mature Reasoning”

· evaluation of Claims (argument/thesis/point), Grounds (proof), Warrants, 

· “open-minded inquiry” that leads to the best possible position – one that is adequately reasoned, researched, supported
· Example of Argument (Pitts’ “You Also Have the Right to Tell a Bigot What You Think”)

· First Amendment

· Definition – what the FA is, is not; the “moral obligation” that accompanies the right; lack of definition of bigot, of copping out, of civic responsibilities, of censorship
· Example – of sayings, of bigots

· Loaded Language

· Red Herring (“specious claim”)

· “Mature Reasoning”

1. well-informed:
· from knowledge, from reliable sources (perhaps current)

2. open to self-analysis & constructive criticism:
· unlike the fanatic, activist, militant, extremist, zealot

· even with those deeply held positions/beliefs/convictions

· “listen” to others

3. write with audience awareness:
· “adapting to the audience” (13)

· “reader analysis” (ENG 261)

· appeal to the Other Side, Side #2, of the argument – those not already on your side

· be “other-directed” (13)

4. know argument’s context:
· realize arguments = “ongoing conversations” (14) 

· past (history of the arg.), present (current status of it), future (where it may be headed)

· our positions = influenced by who we are, what made us who we are, where we are, our environs

· “Aims of Argument”
1. Inquire

· seeks truth

· questioning (dialectic)

· helps form opinions, question opinions, reason through conflicts

· info gathering

· open-minded

· buying a car, deciding on a major or college, deciding for whom to vote, deciding the validity of a  governmental policy

· conviction:  “an earned opinion, achieved through careful thought, research, & discussion” (15)

2. Convince

· seeks assent/agreement to position

· seeks to get others to share our “conviction”

· make a case

· editorials, courtrooms, political speeches

3. Persuade

· seeks action

· agreement + action (thinking + behavior)

· pressing need for decision/action

· advertisements, speeches, sermons, …

· more than reason – logical +  emotional appeals

· like poetry:  devices, patterns of sound, repetitions, metaphors, similes

4. Mediate

· seeks consensus

· cooperation, give & take

· “Side #3” – Dr. Tannen

· Rhetorical Prospectus: (part of the “Writer’s Notebook”)
1. What is your thesis?

· your claim, thesis, position

2. What is your purpose?

· your aim, goal, object - what you want to accomplish

· your Aim of Argument (inquire, convince, persuade, mediate)

· SO WHAT?!

3. Who is your target audience?

· your readership & their qualities, traits, opinions, stance on this issue

4. What is your persona?

· your relationship with your readership/audience ( tone

5. What is your subject matter?

· obligated by your thesis

· what you need to research

6. What are your prospective sources?

· research - possible Web sites, magazines, documents

7. What is your Organizational Plan - Outline?
· order of support, reasons ( “emphatic order” – “best” for last

