ADVERTISEMENT or EDITORIAL CARTOON ANALYSIS
· Identify the issue

· Describe the target audience

· Speculate on the artist’s stance on the issue

· Discuss the artist’s purpose

· Analyze the artist’s ETHOS

· fairness 

· minimizing

__________________________________________________________________________________________
· INTRODUCTION:
· introduce the advertisement

· generalize about advertisements OR about this brands history of ads OR other

· ** describe the advertisement – word picture

· ** end with your THESIS – your overall conclusion on the ad

· rhetorical context analysis:
· (1) “author”
· company, brand

· reputation, products, quality, price, customer base

· “writing” situation (kairos)

· purpose, “aim”
· (2) original publishing source 

· ** its readership, target audience
· class, race, religion, gender, politics, age, …

· their stance on & understanding of the issue

· argument analysis:
· “questions for inquiry” 
(1) overt
· **CLAIM:  artist’s position on the issue – thesis, claim, argument
· **REASONS used as support for thesis/claim

· **EVIDENCE & WARRANT 

· grounds, proof

· how the reasons are supported

· how well the reasons are supported
                  (2) covert
· **SUBTEXT 
· hidden or implied values, beliefs 
· What are its subtle Claim & Reasons and how does it support them?
· in essence, “read between the lines” 

· What is it saying without saying it? 

· Do not be afraid to go too far.

· Question everything:  Why, Why, Why?  

· Why that person?  
· Why that race, age, or class? Why that pose, in those clothes?  

· Why placed in that magazine or during that show?  
· What type of lifestyle is it demonstrating, condoning, and/or exploiting?

· What –isms (multiculturalism, sexism , e.g.) does it foster or rely on?

· Proof used – 

· analogies or comparisons?

· artist’s bias, background

· other side? (Side #2, opposing side)

· analyze & define key words (central to the argument)

· assumptions upon which the thesis & grounds are based

· visual allusions & metaphors
· prior cultural knowledge or experiences = required to understand, interpret?

· Logos, Pathos, Ethos

· logical support 
· reasons, facts, stats, examples
· emotional appeals 
· plays to audience’s biases, stereotypes, fears?
· ethics, credibility 
· warranted support, fair-minded, two-sided, balanced, good-intentioned, believable?
· oversimplification of complex issue? limited in scope?
· emotional manipulation?
· credible sources?

· Conclusion:
· conclude about its effectiveness & ethics

· Did it fulfill its aim/purpose? Was it successful?

· Did it attempt to do so ethically?

· your Conclusion = your Thesis

· WORKS CITED page:
· include  an MLA citation for your advertisement
· “Title.” Source. Date of Publication. Date of Access <URL>.
· *throughout:
· Classic Illustration essay

· Make a claim (thesis) regarding the advertisement or cartoon AND support it with evidence from the piece itself
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III. Argument
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