What’s your subtext?
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FORMAT:
· In a two-page, typed document, analyze your subtext.

· Write this as a paper instead of a list – 

· paragraphs rather than bullets.

· Use the prompts to focus your scrutiny.

· With each item, ask, 

· What do these say about me?

· What message/s do they send to others?
· Also, consider the LACK of any of these traits a subtext, too.

YOUR TASK:
· Step outside yourself for a moment.

· Turn that critical eye on a different sort of document

· …the human document.

· Analyze yourself as you have an advertisement.

· Be analytical 

· (not “critical” as in a masochistic, self-flagellating) 
· Be objective.

· Be honest. (with yourself)

PROMPTS:
	APPEARANCE
	POSSESSIONS

	· Clothes

· from head to toes
· hair style

· hats or no hats

· contacts, glasses, sunglasses

· make-up, none

· piercings, tattoos, studs,…or none

· jewelry, none

· clothes brand

· clothes styles

· shoes, kicks, flip-flops

· what’s accentuated or not

· what’s been augmented or not

· straightened, pierced, tattooed

· posture, bearing, pose, carriage
· attitude, personality, tone
	· What prized possession/s do you have?

· For what object would you run back in to a burning building/rescue in a flood?

· car decorations

· car modifications

· room decorations

· music

· the music we listen to often reflects who we are or wish to be

· we are what we listen to
FOOD, DRINK, SMOKE:

· we are what we eat (drink, smoke)

· what do you eat, drink, smoke-- 

· quantity, quality

· do you eat/drink healthily?

· too much, too little?

· fast food, home-cooked?

· vegan, omnivore?

· alcohol, drugs?


YOUR SUBTEXT:
· How do you express your values, beliefs, attitudes (VBA)?

· Look to your answers to the prompts.

· What do they say about you?

· What messages do they send…subtextually?

· What are your values, beliefs, attitudes?

· based solely on your Subtext

· Are there VBA you were unaware of?

· that you didn’t realize you were broadcasting (subtextually)

· that you were expressing unconsciously

· Is that who you really are?

· Do the messages you emit sync/jive with your intentions?

· with the image you thought you projected, the image you want to radiate?

· with the “real” you?

· Is that who you want to be?

· Do your desired VBA match your subtextual VBA?

· If not, what changes do you plan to make?

The FINAL ANALYSIS:
· So what does this Subtext Assignment instruct you regarding:

· What’s the real multiculturalism? –

· each individual = many individuals

· each of us = 

· complex, complicated, diverse, multifarious

· multifaceted, multidimensional, multilayered, multi-sided…. multicultural

· How do you treat other people? –

· If YOU = complex, multifaceted, then what about others?

· judging or stereotyping others?

· getting to know people?

· the benefit of the doubt, taking them with the grain of salt

· You can’t judge a book by its cover. –

· the stereotypes out there

· the stereotyping others do to us

· the stereotyping we do to ourselves

· How free is your will? –

· How much do we truly have?

· Who really has control over our lives?

· Are our choices really our own?

· What are the forces at work on us, how many are there, and are we aware of them –all?

· Do you like what you like because you like it OR because someone told you to like it?

· Jobs and Relationships:

· job interviews, performance evaluations, working w/others, dealing w/customers

· impressions give off to significant others, kinds of people we attract/repel

What’s your subtext?

APPEARANCE:
· Clothes

· from head to toe

· hair style

· hats or no hats

· contacts, glasses, sunglasses

· make-up, none

· piercings, tattoos, studs,…or none

· jewelry, none

· clothes brand

· clothes styles

· shoes, kicks, flip-flops

· what’s accentuated or not

· what’s been augmented (pierced, tattooed) or not

· posture, bearing, pose, carriage
· attitude, personality, tone
	POSSESSIONS:
	FOOD, DRINK, SMOKE:

	· car decorations

· car modifications

· room decorations

· music

· the music we listen to often reflects who we are or wish to be

· we are what we listen to
	· we are what we eat (drink, smoke)

· what do you eat, drink, smoke

· quantity, quality

*ALSO:  consider the LACK of any of these traits a subtext, too.


YOUR SUBTEXT:
· How do you express your values, beliefs, attitudes (VBA)?

· What are your values, beliefs, attitudes?

· based solely on your Subtext

· Are there VBA you were unaware of?

· that you didn’t realize you were broadcasting (subtextually)

· that you were expressing unconsciously

· Is that who you really are?

· Is that who you want to be?

· Do your desired VBA match your subtextual VBA?

· If not, what changes do you plan to make?



FORMAT:
· In a two-page, typed document, analyze your subtext.

· Write this as a paper instead of a list – 

· paragraphs rather than bullets.

· Use the prompts to focus your scrutiny.

· With each item, ask, 

· What do these say about me?

· What message/s do they send to others?

YOUR TASK:
· Step outside yourself for a moment.

· Turn that critical eye on a different sort of document…the human document.

· Analyze yourself as you have an advertisement.

· YOU ARE THE DOCUMENT.

· Be analytical (not “critical” in a masochistic, self-flagellating fashion)

· Be objective.

· Be honest. (with yourself)

PROMPTS:
*What does this object say about you?*
	APPEARANCE
	APPEARANCE

	· Clothes

· from head to toes
· hair style

· hats or no hats

· contacts, glasses, sunglasses

· make-up, none

· piercings, tattoos, studs,…or none

· jewelry, none

· clothes brand

· clothes styles

· shoes, kicks, flip-flops
	· what’s accentuated or not

· what’s been augmented or not

· straightened, pierced, tattooed

· posture, bearing, pose, carriage
· attitude
· personality
· tone


*ALSO:  consider the LACK of any of these traits a subtext, too.*
	POSSESSIONS:
	FOOD, DRINK, SMOKE:

	· What prized possession/s do you have?

· For what object would you run back in to a burning building or rescue in a flood?

· car decorations

· car modifications

· room decorations

· music

· the music we listen to often reflects who we are or wish to be

· we are what we listen to
	· we are what we eat (drink, smoke)

· what do you eat, drink, smoke

· quantity, quality

· do you eat/drink healthily?

· too much, too little?

· fast food, home-cooked?

· vegan, omnivore?

· alcohol, drugs?




YOUR SUBTEXT:
· How do you express your values, beliefs, attitudes (VBA)?

· Look to your answers to the prompts.

· What do they say about you?

· What messages do they send…subtextually?

· What are your values, beliefs, attitudes?

· based solely on your Subtext

· Are there VBA you were unaware of?

· that you didn’t realize you were broadcasting (subtextually)

· that you were expressing unconsciously

· Is that who you really are?

· Do the messages you emit sync/jive with your intentions?

· with the image you thought you projected, the image you want to radiate?

· with the “real” you?

· Is that who you want to be?

· Do your desired VBA match your subtextual VBA?

· If not, what changes do you plan to make?

The FINAL ANALYSIS:
· So what does this Subtext Assignment instruct you regarding:

· What’s the real multiculturalism? –

· each individual = many individuals

· each of us = 

· complex, complicated, diverse, multifarious

· multifaceted, multidimensional, multilayered, multi-sided…. multicultural

· How do you treat other people? –

· If YOU = complex, multifaceted, then what about others?

· judging or stereotyping others?

· getting to know people?

· the benefit of the doubt, taking them with the grain of salt

· You can’t judge a book by its cover. –

· the stereotypes out there

· the stereotyping others do to us

· the stereotyping we do to ourselves

· How free is your will? –

· How much do we truly have?

· Who really has control over our lives?

· Are our choices really our own?

· What are the forces at work on us, how many are there, and are we aware of them –all?

· Do you like what you like because you like it OR because someone told you to like it?

· FIGHT CLUB:

· Tyler Durden: Do you know what a duvet is?

· Narrator: It's a comforter...

· Tyler Durden: It's a blanket. Just a blanket. Now why do guys like you and me know what a duvet is? Is this essential to our survival, in the hunter-gatherer sense of the word? No. What are we then?

· Narrator: ...Consumers?

· Tyler Durden: Right. We are consumers. We're the bi-products of a lifestyle obsession.
· Tyler Durden: “The things you own end up owning you.”

· Tyler Durden: Man, I see in fight club the strongest and smartest men who've ever lived. I see all this potential, and I see squandering. God damn it, an entire generation pumping gas, waiting tables; slaves with white collars. Advertising has us chasing cars and clothes, working jobs we hate so we can buy shit we don't need. We're the middle children of history, man. No purpose or place. We have no Great War. No Great Depression. Our Great War's a spiritual war... our Great Depression is our lives. We've all been raised on television to believe that one day we'd all be millionaires, and movie gods, and rock stars. But we won't. And we're slowly learning that fact. And we're very, very pissed off.
· Narrator: [to Tyler, while looking at a Calvin Klein-esque ad on the bus] Is that what a real man is supposed to look like?
· THE POWERS THAT BE –The Man, The System:
· Tyler Durden: [pointing at an emergency instruction manual on a plane] You know why they put oxygen masks on planes?

· Narrator: So you can breathe.

· Tyler Durden: Oxygen gets you high. In a catastrophic emergency, you're taking giant panicked breaths. Suddenly you become euphoric, docile. You accept your fate. It's all right here. Emergency water landing - 600 miles an hour. Blank faces, calm as Hindu cows.

· Narrator: That's, um... That's an interesting theory.

· Narrator: A new car built by my company leaves somewhere traveling at 60 mph. The rear differential locks up. The car crashes and burns with everyone trapped inside. Now, should we initiate a recall? Take the number of vehicles in the field, A, multiply by the probable rate of failure, B, multiply by the average out-of-court settlement, C. A times B times C equals X. If X is less than the cost of a recall, we don't do one.

· Business woman on plane: Are there a lot of these kinds of accidents?

· Narrator: You wouldn't believe.

· Business woman on plane: Which car company do you work for?

· Narrator: A major one.

· First Man at Auto Shop: Here's where the infant's head went through the wind-shield. Three points.

· Man #2 at Auto Shop: The teenager's braces are still wrapped around the backseat ashtray. Might make a good anti-smoking ad.

· First Man at Auto Shop: The driver must have been huge, see where the fat burned to the seat? The polyester shirt? Very modern art. [they laugh]

· Step outside yourself for a moment.

· Turn that critical eye on a differ sort of document…the human document.

· Analyze yourself as you have an advertisement.

· YOU ARE THE DOCUMENT.

· Be analytical (not “critical” in a masochistic, self-flagellating fashion)

· Be objective.

· Be honest. (with yourself)

· What prized possession or possessions do you have?

· For what object do you run back in to a burning building or rescue from a flood?

· What does this object say about you?

· What do these things say about you?

· What messages do they send…subtextually?

· Do the messages you emit jive with your intentions?

· the image you thought you projected, the image you want to radiate?

· the “real” you?

The FINAL ANALYSIS:
· So what does this Subtext Assignment instruct you regarding:

· other people --  

· judging or stereotyping others?

· getting to know people?

· If YOU = complex, multifaceted, then what about others?

· the real multiculturalism –

· each individual = many individuals

· each of us = 

· complex, complicated, diverse, multifarious

· multifaceted, multidimensional, multilayered, multi-sided…. multicultural

· free will –

· How much do we truly have?

· Who really has control over our lives?

· Are our choices really our own?

· What are the forces at work on us, how many are there, and are we aware of them –all?

· Do you like what you like because you like it OR because someone told you to like it?

· You can’t judge a book by its cover. –

· the stereotypes out there

· the stereotyping others do to us

· the stereotyping we do to ourselves

· You are what you eat.

· Do you eat/drink healthily? Too much? Too little? Alcohol? Drugs?

· Our attitudes toward food & drink reflect our personalities.

· Similarly, the type of music we listen to reflects our values, beliefs, attitudes.
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No judgment is intended or implied.


BUT Critical Thinking & Honesty are required.
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