COLLABORATIVE PROJECT #1
From each group a single document answering the given prompt.  Think of this as a group-journal or as a hard-copy wiki.  I will receive only 1 document from a group:  not 1 per group member, but 1 per group.  You can use email or Google Docs and write this together.  Below are the group assignments:  members, members’ emails, and topic.

· Length:  journal-length, typical essay set-up

· Grade:  test grade

· Format:  paragraphs (not bullets)

· Due Date:  

---------------------------------------------------------------------------------------------------------------------------------------

· What is the American Subtext?

· What is revealed about our culture, our cultural mentality?
· What are our values, beliefs hidden in our messages?

· Advertisements are a language:  What are they communicating about us/US.
· What is the Psychology of Advertising?

· In the PPT, we mentioned the "psychology of argument."

· What are the methods, means, ways of argument evident in advertising?

· What are their tactics? Their staples? Their modus operandi?

· What are its hidden beliefs, values?
· What if the world were as it is in advertisements?

· What if all their claims were true?

· What would that world be like?

· What would or wouldn’t happen?

· How would people act or not act? Think or not think?

· Would it even be possible?
· What if sex were used for good?

· What if sex were used to sell something culturally constructive?

· What if, instead of being prostituted for unrelated items, products unrelated to sex or sexuality, it were utilized to promote something sexual & socially beneficial?

· Consider the difference between a new invention’s initial intention & its (mis)appropriation as a weapon.

· What would subtext be like in other media?

· We’ve seen subtext in advertisements & commercials.

· What kinds of subtext messages do you expect to find in other media?

· Think of the same questions you asked in the presentations.

· movies, videos

· TV news, newspapers

· articles, Web sites
· fashion, merchandising,…

· How could you use your knowledge of Subtext for evil?

· Come over to the Dark Side, Luke.

· Now that you can find subtext in the work of others, create it in your own.

· How could you subtext in various careers? In what jobs, careers, instances would subtext be a valuable tool/weapon?
Base your answers on the Subtext Presentations:  what we’ve seen and discussed.
· GROUP #1:

What is the American Subtext?
	STUDENT
	EMAIL

	Allen, Alyssa A. 
	aa0442087@student.luzerne.edu 

	Crane, Joshua D. 
	jc0441157@student.luzerne.edu 

	Dean, Noah J. 
	llidino@aol.com 

	Trojan, Caleb C. 
	ct0441620@student.luzerne.edu 


· GROUP #2:

What is the Psychology of Advertising?
	STUDENT
	EMAIL

	Eckhart, Emily R. 
	ee0442520@student.luzerne.edu 

	Everett, Natalie A. 
	ne0442096@student.luzerne.edu 

	George, Catherine E. 
	cg0420841@student.luzerne.edu 

	Vanfossen, Emily R. 
	ev0442150@student.luzerne.edu 


· GROUP #3:

What if the world were as it is in advertisements?
	STUDENT
	EMAIL

	Gray-Dates, Lamont T. 
	ld0438007@student.luzerne.edu 

	Hischak, Brianna N. 
	bh0442112@student.luzerne.edu 

	Kohl, Kathryn A. 
	kk0386618@student.luzerne.edu 

	Vogue, Olivia M. 
	ov0431048@student.luzerne.edu 


· GROUP #4:

What if sex were used for good?
	STUDENT
	EMAIL

	Krobert, Cody M. 
	ck0438323@student.luzerne.edu 

	Latona, Dillon J. 
	dl0428163@student.luzerne.edu 

	Novakowski, Cassandra A. 
	cn0442523@student.luzerne.edu 

	Vogue, Victoria A. 
	vv0431050@student.luzerne.edu 


GROUP #5:

What would subtext be like in other media?
	STUDENT
	EMAIL

	Olson, Alexandria L. 
	ao0443646@student.luzerne.edu 

	Peterson, Samantha N. 
	sp0426694@student.luzerne.edu 

	Reed, Christine M. 
	cr0427459@student.luzerne.edu 

	Robertson, Robert S. 
	rr0413511@student.luzerne.edu 

	
	


GROUP #6:

How could you use your knowledge of Subtext for evil?
	STUDENT
	EMAIL

	Simko, Troy A. 
	ts0442174@student.luzerne.edu 

	Spaide, Michaela S. 
	ms0440726@student.luzerne.edu 

	Stawick, Luke A. 
	ls0444354@student.luzerne.edu 

	Swerdon, Melissa A. 
	ms0384503@student.luzerne.edu 

	
	


· GROUP #1:

What is the American Subtext?
	STUDENT
	EMAIL

	Barbacci, Lia M. 
	lb0439417@student.luzerne.edu 

	Bastek, Tabytha 
	tb0441675@student.luzerne.edu 

	Biscontini, Morgan C. 
	morganb@student.luzerne.edu 

	Brown, Laura E. 
	lb0410643@student.luzerne.edu 

	Zalewski, Dana M. 
	dz0435268@student.luzerne.edu 


· GROUP #2:

What is the Psychology of Advertising?
	STUDENT
	EMAIL

	Cordero, Nathalie 
	nc0437724@student.luzerne.edu 

	Donovan, Alicia M. 
	ad0366110@student.luzerne.edu 

	Herron, Edward J. 
	eh0440515@student.luzerne.edu 

	Hoffman, Alexis L. 
	ah0436451@student.luzerne.edu 


· GROUP #3:

What if the world were as it is in advertisements?
	STUDENT
	EMAIL

	Jancewicz, Nina M. 
	nj0442922@student.luzerne.edu 

	Keats, Jared J. 
	jk0432301@student.luzerne.edu 

	Krueger, Kyle C. 
	kk0441155@student.luzerne.edu 

	Mack, James 
	jm0437598@student.luzerne.edu 


· GROUP #4:

What if sex were used for good?
	STUDENT
	EMAIL

	Menichelli, Alexa A. 
	am0436562@student.luzerne.edu 

	Meza, Diamond S. 
	dm0430056@student.luzerne.edu 

	Petroski, Amanda M. 
	ap0430805@student.luzerne.edu 

	Riffindifil, Anna R. 
	ar0375814@student.luzerne.edu 


GROUP #5:

What would subtext be like in other media?
	STUDENT
	EMAIL

	Roberts, Gordon F. 
	gr0433374@student.luzerne.edu 

	Roman, Angela Y. 
	ar0436601@student.luzerne.edu 

	Saake, Kaitlin R. 
	ks0440332@student.luzerne.edu 

	Sands, Michael D. 
	ms0416084@student.luzerne.edu 

	Roberts, Gordon F. 
	gr0433374@student.luzerne.edu 


GROUP #6:

How could you use your knowledge of Subtext for evil?
	STUDENT
	EMAIL

	Sholes, Kayla A. 
	ks0436750@student.luzerne.edu 

	Simms, Samantha L. 
	ss0432266@student.luzerne.edu 

	Smulek, Steven M. 
	ss0439101@student.luzerne.edu 

	Spare, Courtney M. 
	cs0427654@student.luzerne.edu 

	Szepesi, Melony L. 
	ms0440691@student.luzerne.edu 


· GROUP #1:

What is the American Subtext?
	STUDENT
	EMAIL

	Bannon, Sarah A. 
	sb0428544@student.luzerne.edu 

	Belch, Rebecca R. 
	rb0428678@student.luzerne.edu 

	Carrington, Teresa C. 
	tc0435166@student.luzerne.edu 

	Cherkis, Christina E. 
	cc0439388@student.luzerne.edu 


· GROUP #2:

What is the Psychology of Advertising?
	STUDENT
	EMAIL

	Chimenti, Nicholas 
	nc0441365@student.luzerne.edu 

	Desouza, Kenneth L. 
	kd0443746@student.luzerne.edu 

	Edwards, Alacia M. 
	ae0439007@student.luzerne.edu 

	Fetterman, Brett A. 
	bf0440492@student.luzerne.edu 


· GROUP #3:

What if the world were as it is in advertisements?
	STUDENT
	EMAIL

	Fuller, Jordan T. 
	jf0354689@student.luzerne.edu 

	Ginocchetti, Daniel J. 
	dg0437440@student.luzerne.edu 

	Helmer, Leah R. 
	lh0431632@student.luzerne.edu 

	Lamas, Ronald 
	rl0443669@student.luzerne.edu 


· GROUP #4:

What if sex were used for good?
	STUDENT
	EMAIL

	Lazar, Adam R. 
	al0426635@student.luzerne.edu 

	Lewis, Jenny L. 
	jl0436050@student.luzerne.edu 

	Mickowski, Matthew 
	mm0437733@student.luzerne.edu 

	Miller, Kayla 
	km0437771@student.luzerne.edu 


GROUP #5:

What would subtext be like in other media?
	STUDENT
	EMAIL

	Millett, Micheal A. 
	mm0438217@student.luzerne.edu 

	Morris, Sherry A. 
	sm0004255@student.luzerne.edu 

	Neely, Jay J. 
	jn0427603@student.luzerne.edu 

	O'Malley, Mark P. 
	mo0433788@student.luzerne.edu 

	
	


GROUP #6:

How could you use your knowledge of Subtext for evil?
	STUDENT
	EMAIL

	Santana, Jonathan 
	js0416405@student.luzerne.edu 

	Schiel, Felicia M. 
	feli8893@student.luzerne.edu 

	Weston, Mikayla E. 
	mw0432202@student.luzerne.edu 

	Williams, Jennifer L. 
	jw0438391@student.luzerne.edu 
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