COLLABORATIVE PROJECT #1

From each group a single document answering the given prompt.  Think of this as a group-journal or as a hard-copy wiki.  I will receive only 1 document from a group:  not 1 per group member, but 1 per group.  You can use email or Google Docs and write this together.  Below are the group assignments:  members, members’ emails, and topic.

· Length:  journal-length, typical essay set-up

· Grade:  test grade

· Format:  paragraphs (not bullets)

· Due Date:  

---------------------------------------------------------------------------------------------------------------------------------------

· What is the American Subtext?

· What is revealed about our culture, our cultural mentality?

· What are our values, beliefs hidden in our messages?

· Advertisements are a language:  What are they communicating about us/US.
· What is the Psychology of Advertising?

· In the PPT, we mentioned the "psychology of argument."

· What are the methods, means, ways of argument evident in advertising?

· What are their tactics? Their staples? Their modus operandi?

· What are its hidden beliefs, values?
· What if the world were as it is in advertisements?

· What if all their claims were true?

· What would that world be like?

· What would or wouldn’t happen?

· How would people act or not act? Think or not think?

· Would it even be possible?
· What if sex were used for good?

· What if sex were used to sell something culturally constructive?

· What if, instead of being prostituted for unrelated items, products unrelated to sex or sexuality, it were utilized to promote something sexual & socially beneficial?

· Consider the difference between a new invention’s initial intention & its (mis)appropriation as a weapon.

· What would subtext be like in other media?

· We’ve seen subtext in advertisements & commercials.

· What kinds of subtext messages do you expect to find in other media?

· Think of the same questions you asked in the presentations.

· movies, videos

· TV news, newspapers

· articles, Web sites

· fashion, merchandising,…

· How could you use your knowledge of subtext for evil?

· Come over to the Dark Side, Luke.

· Now that you can find subtext in the work of others, create it in your own.

· How could you subtext in various careers? In what jobs, careers, instances would subtext be a valuable tool/weapon?
Base your answers on the Subtext Presentations:  what we’ve seen and discussed.
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