ANALOGY
(a.k.a.:  “Resemblance Arguments”)
I. FORMULA:
· X = Y 
(X is like Y)
· X not= Y 
(X is not like Y)
· X = new item, situation, problem
· Y = known, old, previous, understood, with consensus

· Y= precedent:  past event with a moral, legal, or political decision (requires prior knowledge)
---------------------------------------------------------------------------------------------------------------------------------------
II. Purposes: 

· to clarify complex ideas or processes

· to persuade audiences

· to help make a point 
· merely a means to an end
· not the only support or grounds or “proof”

· to relate unfamiliar to familiar (metaphor/simile)

· compare the new to the known

· children with schemata (how we learn)

· poets with metaphors

· to transfer feelings/emotions or ethical stance of “Y” to “X”

· to transfer understanding of the issue, problem, subjects

· to create a sense of urgency, threat, seriousness of the issue 
· (what’s at stake)

· to create a sense of identification with the “victims” (X)

· to clarify the writer’s argument, claim

· to get readers to see things from a new perspective 
· (Romantic Poets)

---------------------------------------------------------------------------------------------------------------------------------------
III. FLAWS:
· ** analogy = not proof, but figure of speech
· ** collapses when critically examined (more differences than similarities)

· ** false analogy:

· more important/significant differences exist:
· “disanalogies”

· false relationship, comparison, impression 

· fools reader/audience into assuming important similarities exist 
· ** card stacking:
· focuses on only those points of comparison that support its claim

· fails to mention the differences

· ** ad misericordium:  

· an abuse of Pathos

· through the manipulative transference of emotions attached to “Y”

· all emotion, no proof

· persuades, does NOT prove 

· ** loaded language:

· related to ad misericordium

· uses emotionally charged words, events, or precedent

· an end in itself

· oversimplifies subject

· cannot be verified

· relies upon imagination & emotion 
· (instead of logic)

· more Pathos than Logos or Ethos

· no proof

	descriptive (-)
	EXPLANATORY (+)

	· no facts, no proof, colorful (not precise)

· short cut to persuasion

· metaphorical (life=bowl of cherries)

· undeveloped, short (sentences)
	· more than imagery

· offers facts, statistics, proof

· extended, developed

· longer (paragraphs)


---------------------------------------------------------------------------------------------------------------------------------------
IV. SUITABLE analogy:
· * explanatory
· relates to the mind, heart, senses 

· makes readers think, feel, see about the idea/subject

· uses specific, concrete description 

· no loaded language

· no ad misericordium

· no ad hominem

· * admits the differences:

· admits that differences do exist

· demonstrates how these are minor or insignificant

· otherwise, if more significant differences than similarities exist, then = “false analogy”

· follows the Rogerian Method
· * one among many:

· not the only means of “proof” or support/grounds

· uses other forms of legitimate proof (examples, statistics, facts)

· * mutual enrichment:

· the best metaphors add something of value to both X & Y
· * deduction: 

· major premise:
some generalization involving what you are going to compare this to

· minor premise:
your subject (which relates to major premise)
· conclusion:
therefore, your main idea (should be banned)
· Y + X is like Y = therefore your point

· Types of Analogies:

· historical, military, scientific, economic, biblical, political, legal …

· Links to other analogies lists:

· http://www.altoonafp.org/analogies.htm (medical)

· http://www.altoonafp.org/special_analogies.htm (smoking )

· http://www.scienceanalogies.info/webanalogylinks.html (links to science)

· http://www.etni.org.il/farside/analogies.htm (WP worst ever competition)

· http://www.brainstorming.co.uk/tutorials/analogytutorial.html (general)
· http://www.brainstorming.co.uk/tutorials/analogytutorial.html (visual analogies)

· http://plato.stanford.edu/entries/legal-reas-prec/ (legal)

· http://plato.stanford.edu/entries/analogy-medieval/ (medieval)

· http://www.businessballs.com/stories.htm (business)
· http://archrecord.construction.com/inTheCause/1103food/andArchitecture.asp (architecture & food)
