CRITICAL READING, WRITING, & THINKING

TOULMIN METHOD:

· Claims & Grounds = thesis & proof

· *Warrant:  determining the relationship between the Claim & the Grounds (relevant, justified, on-point)
· READER:

· Is the support relevant (related, germane, pertinent, appropriate) to the argument?

· Is the given evidence enough (sufficient, factual) to support the Claim?

· WRITER:  

· Clincher Sentences are Warrant Statements; you end each body paragraph by connecting your proof to your Topic Sentence ("Thus" or "Therefore") -- "So what?!" for the paragraph

· you also follow up each bit of research or direct quotes:  restating its point & relating it to your point

ROGERIAN METHOD:

· READER:

· Does the writer mention both sides of the argument?

· Does the writer accurately represent the opposing side (tone, accuracy)?

· WRITER:

· mention both sides fully, fairly, & objectively

· often the Other side before Your side (if our IOE were longer, we'd have this 1st)

DR. TANNEN:

· ETHOS:  

· credentialed specialist, expert in the field (as opposed to pop-sociologist)

· makes a claim, offers evidence, & then makes suggestions

· READER:

· Is the author arguing for the sake of arguing, or coming from a place of genuine concern?

· (Stephen A. Smith & Skip Bayless on First Take)

· WRITER:

· make a claim, offer warranted proof, & then make suggestions

· don't look for just the traditional arguments
· consider more than 2 sides to an issue; look for a middle ground

· offer a 3rd side
AUTHORITIES:
· credentials = education, professional experience, professional associations & affiliations, achievements in the field
· beware:  of bias on the subject

· beware:  of false or misleading credentials

· beware:  just because someone has an advanced degree does not make her/him an expert in all cases or necessarily a moral person
STATISTICS:

· don't put all your eggs in this basket -- do not rely solely on stats to make your point

· stats should not be your only means of proof -- stats are meant to be only a part of your case
· don't rely on numbers in & of themselves to make your case

· like children being taught to play (can't give the child a toy & expect her to know what to do)

· explain, clarify, contextualize, qualify, interpret, infer

· READERS & WRITERS:  Readers should ask & Writers should answer:  

· Are the numbers: reliable, accurate, unbiased, relevant, altered, interpreted, qualified, complete?

· Anything left out, omitted, ignored?  Anything exaggerated? Anything labeled incorrectly?

· Came from where? Who compiled it? Were they converted in to percentages, rounded off/up?

