TRICKS of the TRADE:  ADVERTISING TRICKS
1. SEX:

· sex, sexuality

· sex sells

· get sex, look sexy

2. MUSIC:

· jingles = hook

· popular songs – new & old songs

· bad songs – even bad songs can hook customers by having them connect bad songs to their products

3. COMEDY:

· make you laugh = remember the product

· the funny, the silly, the stupid, the asinine, the absurd,….

· (can’t laugh & think at the same time)

4. PERFECTION:

· product or results look better than possible
· hair shines, food glistens, car performs tricks, …

· hair & makeup stylists, “food stylists”

· even TV or video or phone screens = “modified or enhanced image”

· or, “not shown actual size” (made to look bigger than is)

5. TESTIMONIALS:

· people just like you – previous clients, customers, patients, students, ….

· (but not like you since they are actors – “actor portrayals”)

· experts, professionals

· (but they’re not professionals – “actor portrayals”)

· athletes, entertainers, actors, …

· (but paid to endorse)

· (but skilled in one field do not make skilled  in another)

6. TARGET AUDIENCE:

· ever wonder why they show the ads when they do?

· do you think it’s by accident that they appear at those times?

· beer & car commercials during sports events

· lawyers & vocational schools during daytime tv/soaps/talk shows

7. SHINY, HAPPY PEOPLE:
· all the pretty people

· all the people are perfect, happy

· use this & be like them

· make you happy

8. BE COOL:

· use this product & be cool

· make you cool

9. DO GOOD:
· make you feel as if you’re doing good 

· by buying their product (Subaru ads, fundraisers/bake sales, Bon-Ton’s good will sale)

10. HURRY!: (scarcity)

· limited time only, if you act in the next 10 minutes…

· hurry while supplies last

· limit 8 per customer

11. MEMBERS ONLY (exclusivity)

· exclusive deal for “special” people 

· Members Only, Sam’s Club, the rich

12. SPECIAL DEAL (greed - getting something for nothing, related to hurry & members only)

· this exclusive TV offer, online only

· card-carrying members only

· sales, Cyber Monday 

· but wait, there’s more; order now and…

13. SHORT CUT 
· (to success, to weight loss, … no dieting or exercising)

· easy way out

· appeals to laziness, Freud’s Pleasure Principle

14. WORD PLAY:  (grammar)
· “may” or “can” (not “will”)

· “appearance of fine lines” (not cure or elimination – just spackle)

http://pbskids.org/dontbuyit/buyingsmart/question.html
http://pbskids.org/dontbuyit/teachersguide.html 

http://www.public.wsu.edu/~taflinge/tricks.html 

http://www.icbs.com/KB/marketing/kb_marketing-psychological-tricks-in-selling.htm 

