FAST FOOD is like SMOKING
· SUBJECT X = Fast Food

· ARGUMENT = against 

· (perhaps for warning labels or some kind of restrictions)
· TRAITS =

· easy availability

· addictive

· advertising 
· $, whole industry
· false advertising (never shown truth)

· target audience is the young, ill-informed, invincible, poor

· hook ’em young

· we know it’s bad but… (we know better)

· similarly, education fails to prevent, stop

· come to regret later in life

· link to cancer

· continual use = bad, deadly, unhealthy

· initial effect is positive (tastes good during the act, feed addiction)

· but long-term effect is negative (bloated, nauseated, constipated, )

· lifestyle, culture associated w/it

· cost

· financial (spend less if made it yourself)

· health, long-term

· healthier alternatives

· link to poor social skills, coping skills (stress mgt.)

· warning labels

· the smell can trigger desire for

· learned behavior – from parents

· (*can replace fast food with junk food)

· Visual Argument:
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