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“POP-PORN”
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“Why This Pop-Porn Will Damage a Generation of Children”

By Mike Stock, Last updated at 12:24 PM on 21st June 2011

Mike Stock, of legendary 80s songwriting trio Stock, Aitken and Waterman, is worried about the sexual imagery and innuendos in modern pop

The recent final of Britain’s Got Talent was broadcast at 7.30 pm on a Saturday evening, featured two finalists who were 11 and 12 years old, and was watched by millions of children of about the same age or even younger. 

Yet the producers still thought it appropriate that the guest-star Nicole Scherzinger, formerly of the raunchy band the Pussycat Dolls, was dressed in a knicker-skimming mini-dress, bumping and grinding her hips suggestively through her latest hit, while singing ‘Come on baby, put your hands on my body . . . right there’. 

Her whispering ‘I like it dirty’ seemed as unsurprising as it was superfluous, and was, suffice to say, wholly inappropriate for the programme’s family audience.

Ms Scherzinger’s gyrations prompted me to voice my concerns about the insidious impact the music industry was having on our children — that the lyrics of pop songs had become too sexualised, that music videos had effectively turned into soft-core pornography, and that the combined impact of both is almost certainly having a hugely damaging effect on our children. 
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Wrong note: Nicole Scherzinger makes a guest appearance on Britain's Got Talent

Rihanna gives a raunchy performance at this year's Billboard Music Awards in Las Vegas

I’ve been overwhelmed by the feedback I’ve received from countless people, many of them worried parents, who said that they agreed with me wholeheartedly.

It seems that society - even the most liberal-minded sections of it - is finally waking up to the huge damage that this flood of highly sexualised images is doing to our children.

I’ve been overwhelmed by the feedback I’ve received from countless people, many of them worried parents, who said that they agreed with me wholeheartedly.

Pop stars Christina Aguilera and Rihanna’s X-rated routines at the 2010 X Factor final - and Ofcom’s shameful report on the matter, which infamously concluded that the dance routines were ‘at the limit’ of acceptability for a programme broadcast before the 9pm watershed - caused a public outcry, and rightly so. 

The recent Government report which highlighted the sexualisation of childhood - an inquiry sparked by the growing trend for padded bras for five-year-old girls and high-heeled sling-backs for eight-year-olds - met with nods of widespread agreement. Faced with a growing army of ten-year-old girls who move and dress like hookers, the moral tide in this country is turning.
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Rihanna straddles a fan as she performs a lap dance on stage during a show earlier this month

Too much: Christina Aguilera's dancers performed a highly suggestive routine on The X Factor 

The problem is that our big terrestrial broadcasters don’t seem to have noticed. 
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As someone who’s been in the music industry for over 40 years, written some 400 hits and worked with artists such as Kylie Minogue and Rick Astley, I long for the days when pop music was for everyone; when it filled the musical gap between childhood and adulthood. 

 

Songs such I Should Be So Lucky and Never Gonna Give You Up may have had the odd moment of cheekiness, but they were, first and foremost, fun, could be listened to (and sung along with) by anyone, and never over-stepped the mark.

Cheeky: But Kylie Minogue's act has never been overtly sexual

Now, however, an entire generation of young girls, some as young as eight or nine, is growing up transfixed by the writhings and thrustings of performers such as Lady Gaga and Rihanna, singing along to lines such as ‘Sex in the air, I don’t care, I love the smell of it’, and understandably convinced of one thing - that sex sells. 

Just as worrying is the impact the same material must be having on young boys. What is happening now doesn’t just undo all the good work done by the feminists of the 70s, it drags us almost back to the Stone Age. Women, as seen through the eyes of the music industry, have become little more than sex objects again.

And what a surprise, the industry doing the damage, the music industry, is absolutely dominated by men. Katy Perry may have ‘kissed a girl’, but only because men thought they could make money out of it. 

And, sadly, they were right, which was one of the reasons I wrote and produced a children’s musical, The Go! Go! Go! Show, about exactly this sort of problem, in London’s West End last year.

The recent report for the Government, written by the chief executive of the Mothers’ Union, Reg Bailey, is a decent and serious-minded piece of work, but by laying the blame onto the record labels, the fashion industry and the magazine publishers, I believe he got the idea right but the targets wrong. 

For me, it is the broadcasters - and by that I mean the main terrestrial broadcasters, the BBC and ITV - who have to put their house in order. 

Even today, five years after Top of the Pops was cancelled and when a single download costs just 79p, it is still impossible to have a hit single without support from these terrestrial broadcasters.

So if they said no to the pelmet-skirts, the bump-and-grind routines and the suggestive lyrics, the music business would soon fall into line, as, in turn, would the fashion and publishing industries. 

Instead, the BBC and ITV just seem to accept the sort of outrageous material that once graced only gangsta rap videos, then migrated into mainstream R&B (which nowadays has nothing to do with rhythm and blues but merely denotes pop music of urban origin), and is now, apparently, considered suitable for prime-time Saturday night viewing. 
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Bad example: Singers Britney Spears (left) and Rihanna embrace during a music awards ceremony last month.

Well, the TV bosses couldn’t be more wrong, or more out of step with the public mood. 

Much of the most sexualised material originates from the U.S., where, paradoxically, thanks to tighter regulation and a high regard for so-called family values, it would struggle to be shown in many states on mainstream TV.  

But here, our hapless broadcast executives - cowed by the perceived competition of website YouTube and the 24-hour music TV channels - seem convinced that ‘anything goes’. 

In this wrong-headed belief, they are aided and abetted by a regulatory body, Ofcom, which can intervene only once a complaint has been made. In other words, Ofcom can act only after the material has been broadcast. 

In time-honoured tradition, sex is being used to sell something - music. But what is new and frightening is that, this time, sex is being used to sell music to children. That has to stop, and quickly.

When Tony Blair’s government created Ofcom in 2003, they disbanded five regulatory bodies, including the Independent Television Commission (ITC) and the Broadcasting Standards Agency. Crucially, in creating Ofcom, they killed off vital regulatory bodies which screened content prior to broadcast. 

In merely responding to complaints, Ofcom is just a passive observer. While it is important to have an organisation which viewers can complain to, what can it really do about a programme that everybody has already seen? 

British broadcasters must also rediscover their moral courage and wake up to what is being done here. In time-honoured tradition, sex is being used to sell something - music. But what is new and frightening is that, this time, sex is being used to sell music to children. That has to stop, and quickly.

Both the BBC and ITV have got to bring back some broadcasting standards and police them themselves - as indeed they used to. 

Some 20 years ago, I recall making a music video that was going to be shown on Saturday morning television, and in which a box of matches was visible at the edge of a shot. In no uncertain terms, I was firmly told that the video would not be shown by the BBC while that box of matches remained in sight. So, of course, we cut it out.

That’s what the BBC and ITV executives have to do now: look at the choreography and the costumes, listen to the lyrics, and ask themselves some simple questions. Do I want my eight-year-old daughter to move like that? Do I want her singing along to lyrics like that? Do I feel comfortable watching this with her?

Pop music used to be an innocent joy. Now there’s a real danger that its cynical and relentless addiction to sex could damage our children in a way that may last their entire lifetime - defining not just how they see themselves, but each other, too.

It’s time to put the lingerie, the stilettos and the mucky lyrics away - and to rediscover the simple pleasures of pop.


Read more: http://www.dailymail.co.uk/tvshowbiz/article-2006043/Why-pop-porn-damage-generation-children.html#ixzz1Pvch6JLK
More...

· PAUL CONNOLLY: Why on earth would parents expect a pop star to be a role model?
“Pop Music and Porn Culture”
The number one song in the year I was born was by Patti Page. It was, “How Much is That Doggie in the Window?” Ten years later the Beatles were singing, “I Want To Hold Your Hand”. All pretty bland stuff. But we are no longer living in the 50s, or the 60s.

Indeed, for decades now we have witnessed the pornification of culture, and popular music has not been immune from this. Today it seems every second music video is nothing less than soft porn. In fact, actual porn stars are featured in many of these videos.

Pop music has gone from being innocuous and innocent to decadent and sleazy. Twenty years ago we had albums like “Nasty As They Wanna Be” by 2 Live Crew. It featured:


· 226 uses of the word f**k

· 81 uses of the word s**t

· 163 uses of the word b***h

· 87 descriptions of oral sex

· 117 explicit terms for male and female organs

And that was just in one album! Things have not got any better in the past two decades. Indeed, it has been all downhill for at least forty years now. And for much of this time, I and others have been warning about these destructive trends. Yet we were mocked, scoffed at, made fun of, told we were ‘wowsers’ etc.

But it seems others are now finally beginning to see the light as well. Even non-conservative and non-religious voices are beginning to appear, warning of our pornified pop culture. Consider for example this recent news item:

“Raunchy pop stars are facing a growing backlash from their own industry, with one of the players behind Kylie Minogue’s career the latest to hit out. Kylie’s former producer Mike Stock has slammed saucy film clips as ‘sexualising’ children, saying modern pop stars are going ‘too far’. He joins other high-profile stars including Kate Ceberano and Katy Perry in condemning the avalanche of inappropriate clips.

“Calls are rising for individual ratings on film clips or a ban in children’s viewing hours. Stock, one third of the legendary pop factory Stock, Aitken and Waterman, said he was loathe to let his own children watch many of today’s pop queens. ‘The music industry has gone too far,’ he said. ‘It’s not about me being old fashioned. It’s about keeping values that are important in the modern world. These days you can’t watch modern stars like Britney Spears or Lady Gaga with a two-year-old. Ninety-nine per cent of the charts is R ‘n B and 99 per cent of that is soft pornography.’

“Gaga’s latest music video Alejandro, complete with simulated group sex and religious symbolism, has been criticised as one of the most controversial. American singer Katy Perry also weighed in, recently tweeting: ‘Using blasphemy as entertainment is as cheap as a comedian telling a fart joke.’ It was widely reported she was referring to Gaga’s film clip.”

It is not just pop music but an entire culture shift which began with the counter-culture of the late 60’s. There were calls for liberation from everything, including sexual restraints. Thus the sexual revolution unleashed a tidal wave of permissiveness, sleaze and sexual anarchy.

Many feminists were behind this, speaking of ‘empowerment” and “liberation”. But now that their libertine worldview has come full circle, and they are seeing the ugly effects of this in their own daughters, many are now having a bit of a rethink. One important new article by Cassy Fiano explains this turnaround:

“There’s a new nightmare on the block for femisogynist moms. Now that they’re all grown up and settled down with teenage daughters of their own, they’re shocked to find out that the sexual empowerment they’ve been championing for decades has backfired on them. How has it backfired? Well, the femisogynist moms are finding out that sexual empowerment has really turned their daughters into slutty teens.

“Canadian magazine Maclean’s examined the phenomenon in a controversial article titled ‘Outraged Moms, Trashy Daughters: How did those steeped in the women’s lib movement produce girls who think being a sex object is powerful?’ [COPIED BELOW] Confused moms who label themselves as feminists can’t understand why their daughters label themselves as sex objects, sleep around, and demean themselves yet call it empowerment.”

She continues, “One culprit for why girls are so hyper-sexualized these days can be traced right back to the extreme sex education being taught in our schools, with the charge being led by femisogynists to keep the sex ed coming. Girls have been taught by the adults in their lives to embrace their sexuality, have been lovingly encouraged to explore their sex lives in new and innovative ways.

“The feminist extremists gush about the brilliance of giving their daughters vibrators, they teach middle schoolers how to have good sex. Planned Parenthood distributes sexually explicit brochures to Girl Scouts and teach 10-year-olds about anal sex. Children are inundated about sex from extremely young ages about sex, something that the femisogynists encourage, and yet they can’t understand why teenage girls are sleeping around?”

Her concluding remarks are well worth noting: “The fascist feminists have been engaged in serious social engineering over the past few decades, subverting marriage and family. The word ‘father’ is also noticeably absent. Femisogynists have tried very hard to make sure that fathers no longer have any say in a girl’s sexuality. But now that some of those activists have grown up and started families of their own, they’re realizing that they maybe don’t like the results so much.

“And of course, we can’t forget about abortion. Abortion opened the door to sex with no consequences. It opened the door to men being able to use women and not have to deal with the responsibility of the possibility of a child. We let the sex genie out of the bottle, and for a while, femisogynists cheered it. But it seems like some of the femisogynists moms aren’t liking what they’re seeing.

“It used to be that men had to prove their love and commitment before having sex. But femisogynists instead told women that they were better than that, that having sex like men made you empowered. Decades later, we’re seeing the results of this social experiment. It’s ironic, isn’t it, that the very people who manufactured the social experiment are now the ones complaining about how it all turned out – and, as usual, taking absolutely no responsibility for the disaster.”

Our pornified pop culture – of which pop music is one important part – has been turning our children into hyper-sexed tarts, and some of those responsible for it are now beginning to ask some hard questions. However it may be too late – at least for this current generation – who have been sent down a moral sewage drain by a hedonistic, selfish and rebellious culture.

Whether enough concerned voices will now emerge and challenge this toxic culture and hopefully turn it around remains to be seen. But if something does not happen soon, the future will be looking very bleak indeed.

< http://www.billmuehlenberg.com/2010/08/15/pop-music-and-porn-culture/ >

__________________________________________________________________________________________
ANOTHER:

< http://www.heraldsun.com.au/entertainment/confidential/saucy-film-clips-too-raunchy-says-kylie-minogues-former-producers-mike-stock/story-e6frf96x-1225904601133 >

__________________________________________________________________________________________

“Popular Music and Pornography”
Marcia Segelstein - OneNewsNow Columnist - 8/24/2010 10:15:00 AM

If you haven't seen any music videos lately, you don't know what you're missing.  It's a window into the world of today's music business.  Images there will rock your children's world, and perhaps alter their perspective forever.

 To a large degree, the music business has morphed into the business of soft-core pornography.  As younger and younger children have access to downloading music and music videos onto iPods and cell phones, or watching them on computers, their risk of exposure to harmful images -- both visual and verbal -- increases.  And make no mistake that the music industry is targeting kids at ever-younger ages.
 
Earlier this year, the U.S. Conference of Catholic Bishops commissioned a survey of 500 parents with children between the ages of 2 and 14 regarding their concerns about the effects of modern media on their children.  Eighty-four [image: image9.jpg]


percent said they were "very concerned" or "concerned" about sexual content in media.  Overwhelmingly, parents expressed a desire to have control over inappropriate content.
 
I recently wrote about Miley CyrusDr. Patrick DiVietri, executive director of the Family Life Institute in Virginia and a psychological counselor, told LifeSiteNews that parents have good reason to worry.  Bad images "distort the perception of the truth," he said, and can lead to psychological trauma, particularly for children.
 
, and her decision to go the route of raunch, as it were.  But she's hardly alone.  Madonna and Britney Spears paved the way years ago.  Katy Perry, who abandoned her career as a Christian singer, first made it big with her song, "I Kissed a Girl (and I Liked It)."  Perry recently released a new album, "Teenage Dreams," along with a music video.  The lyrics and the images are vulgar and purely sexual.  While Katy sings, "Let's go all the way tonight...Got a motel and built a fort of sheets," we see video of Katy and a man undressing and writhing about on a motel room bed.  Considering the fact that a large part of Katy Perry's fan base consists of pre-teens, that she was recently featured on Nickelodeon's "Kids Choice" music awards show, and will appear in the children's movie The Smurfs, that's not so great.
 
The pop singer Rihanna performed at Madison Square Garden earlier this month.  Even an entertainment website reviewer expressed shock over the age of some audience members, given the content of the show.  "New York's Madison Square Garden was flooded with kids for pop starlet Rihanna's Last Girl on Earth tour...And not 'kids' as in teens, twenty-somethings, and tweens.  I'm talking about children, little girls whose parents wouldn't even think of allowing their little ones to strut out of their front doors in the kind of outfits worn by the headliner."  The reviewer continues: "Next up was [the song] 'Hard,' where she climbed up and straddled the long arm of a pink tank – sexual innuendo intended.  The kids in attendance should've been covering their eyes.  They weren't."  Other reporters describe scenes of simulated sex and masturbation at the concert.
 
Recently Mike Stock, one of Britain's top music producers, expressed strong criticism of his own industry.  "Ninety-nine percent of the charts is R 'n B, and 99 percent of that is soft pornography...Kids are being forced to grow up too young.  Look at the videos.  I wouldn't necessarily want my young kids to watch them."  While I'm grateful for Mr. Stock's candid comments, I also have to wonder what took him so long.  Did he have to imagine his children watching those videos in order to have his epiphany?  Is it so difficult for the movers and shakers in the entertainment business to comprehend the impact of what they're peddling on other people's children?
 
A Barna Group survey conducted in 2007 looked at the types of media Christian parents purchase for their children.  Music CDs were the second most popular kind of media content Christian parents bought for their children.  Yet one-third of those parents expressed concerns over the content.  George Barna had this to say in the report on the survey:

"Millions of Christian parents want to appear to be relevant in their children's eyes, and to provide gifts that fit within the mainstream of postmodern society...The problem is that many of the entertainment products that meet those criteria conflict with the moral precepts of the Christian faith.  Parents have to make a choice as to what is more important: pleasing their kids' taste and sensibilities, or satisfying God's standards as defined in the Bible.  When the decision made is to keep their children happy, the Christian parent is often left with a pit in their stomach."

In this culture, being a good parent often means just saying no -- and keeping a close eye on your child's iPod.

After 10 years as a producer for CBS News, 40-something years as an Episcopalian, and 17 years as a mother, Marcia Segelstein (mvsegelstein@optonline.net) considers herself a reluctant rebel against the mainstream media, the Episcopal Church (and others which make up the rules instead of obeying them), and the decaying culture her children witness every day. Her pieces have been published in "First Things," "Touchstone: A Journal of Mere Christianity," and "BreakpointOnline," and she is a contributing editor for Salvo magazine.
Opinions expressed in 'Perspectives' columns published by OneNewsNow.com are the sole responsibility of the article's author(s), or of the person(s) or organization(s) quoted therein, and do not necessarily represent those of the staff or management of, or advertisers who support the American Family News Network, OneNewsNow.com, our parent organization or its other affiliates.
< http://www.onenewsnow.com/Perspectives/Default.aspx?id=1134056 >

“Adele's Label Boss Is Right - There's Too Much Porn In Pop”

By Lara Williams - Posted on 06/01/11 at 03:57:15 pm

 

So Adele managed to shift a few hundred thousand records literally without stripping off, throatily professing a love for bondage, or pretending to be a lesbian. Abort mission, Germaine Greer. The battle is won. 
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XL Recordings founder Richard Russell this week told The Guardian: “The whole message with [Adele] is that it's just music… there are no gimmicks, no selling of sexuality.” Aside from the patronising wonder triggered anytime a carb-eating woman achieves prominence within the music biz (see also, Beth Ditto) – singling Adele out for not selling sex suggests she is the anomaly. 

When did mainstream success as a female artist become so synonymous with sexuality? How did we get to a point where Adele managing to sell records and yet not pose in her delicates is heralded as ‘radical’? 

continued...

Musicians have experimented with their sexual image since time immemorial: David Bowie’s make-up, Madonna’s Sex book, Elvis’s hip pop, Patti Smith’s androgyny – these were artists offering genuine subversion and titillation. 

By contrast, there is something perfunctory about Nicole Scherzinger’s writhing, Christina Aguilera’s thrusting. Porn is an imitation of sex and the pornification of pop is a surrogate for authentic sexuality. 

Sex has always sold, and the sexualisation of female (and male) artists is nothing new. What is new is the pornification of music. Pornification, or porn culture, is the infiltration of pornography into mainstream society. 
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It is Katy Perry singing "I kissed a girl and I liked it". It’s Snoop Dogg being fed grapes in a strip club. It is Rihanna pirouetting before a milieu of BDSM imagery. It is Jessie J’s girls doing it like a dude, fighting then making out (which is of course how dudes ‘do it’). And it is something really rather different. 

There is also the issue of pop stars as role models. Mainstream artists imitating porn projects a message that women are always sexually available. It values women based on the aesthetic appeal of their respective body parts and ability to bunny hop in knickers. 

There is nothing wrong with pop stars doing their hair fancy and putting on a bit of lipstick - with being sexy – it is when this sexuality is commodified and marketed above their musical talent that it becomes a problem. 

Porn masquerades as sex, pop masquerades as porn – and something real is lost. Pop music should be exciting and reactionary. Porn has become so utterly mainstream that wearily adhering to this tired standard is, in the end, drearily conservative - and horribly tedious.

< http://www.nme.com/blog/index.php?blog=146&title=richard_russell_s_right_there_s_too_much&more=1&c=1&tb=1&pb=1 >
“Outraged Moms, Trashy Daughters”
How did those steeped in the women’s lib movement produce girls who think being a sex object is powerful?

by Anne Kingston on Tuesday, August 10, 2010 9:00am - 0 Comments



Bennett Raglin/ Getty Images/ Cole Garside

A few weeks ago, when she was chatting with her teenage daughter, Olivia, Leanne Foster mentioned the word “feminist.” “She just wrinkled her nose,” Foster recalls. “It was ‘Eww, yuck.’ ” Olivia, an articulate 15-year-old who’s about to enter Grade 10 at a Toronto private girls’ school, thinks feminists are about as relevant to her life as a rotary-dial phone. “When I hear the word I think of the hippie-ish generation where they’re all ‘girl-power,’ ” she says. And not in a sexy Spice Girls “girl power” way, more in a humourless, style-less way: “They refuse to wear perfume because they don’t want to be seen as sex objects,” she says dismissively.

Like many other teenage girls, Olivia regards the fight for female equality as over. “In the Western world, we’re pretty equal,” she says.

She has every reason to think so. Going to university is a given. So is having a career—perhaps in business or maybe medicine. She’s surrounded by smart, independent women, including her mother, who holds a Ph.D. in education and is the director of LINCWell, a student enrichment support centre at St. Clement’s girls’ school in Toronto.

Yet Leanne Foster, whose position puts her in the daily orbit of the age-old divide between teenage girls and their mothers, is not as sanguine as her daughter about female equality. She sees a unique generation gap emerging: on one side, mothers who came of age during the women’s movement of the 1970s fighting for equal opportunities, “empowerment” through financial independence and rejecting female “objectification”; on the other, their daughters, raised in a hyper-sexualized culture replete with Bratz dolls, porn-inspired American Apparel ads, and the message telegraphed by Kim Kardashian and her tabloid-cover cohorts that a leaked sex tape is the quickest route to female success.

For these girls, Snoop Dogg’s misogynist Bitches Ain’t S–t is not an affront but a ring tone, and “slut” and “bitch” are not put-downs but affectionate greetings between female friends. Snooki, the 22-year-old star of the reality show Jersey Shore, whose ambitions consist of getting drunk, vomiting on camera, and spending days in a tanning salon, is the star of the hour. “I love Snooki,” says one 20-year-old. Olivia agrees. “It’s so ridiculous, it’s funny,” she says of the show. “I don’t relate that to my life at all. I wonder, ‘Why would you do that?’ But it’s enjoyable to watch.”

Meanwhile, their mothers, who walked in Take Back the Night marches to raise awareness of violence against women, are horrified, particularly by the sight of Snooki getting punched in the face by a man—footage used by MTV to promote the show.

Some of them see a clock ticking backward. “It’s worse than the 1950s,” says the mother of a 24-year-old, referring to the ubiquity of Photoshop and cosmetic surgery creating beauty standards more unattainable than ever.

Kimberly McLeod, a Toronto social worker who counsels mothers and daughters and has two girls, one 11, the other 14, is dismayed by the constant bombardment of sexualized media images directed at girls. “I don’t meet many girls who feel good about themselves, even though they’re totally gorgeous,” she says.

But the generation that grew up reading Our Bodies, Ourselves is most apoplectic over what they see as the unrelenting pressure on girls to be sexual, and not on their own terms. “I’m so deeply pained to see where women are today and how girls—and I mean girls—are being groomed to believe their purpose in life is to be sexual beings that please men,” says Nancy Vonk, the co-chief creative officer of Ogilvy & Mather in Toronto and the mother of a 16-year-old daughter. Vonk recalls wearing satin hot pants when she was 15. “But it was a different time,” she says. “Back then there was at least equal premium put on intellect and what was in your head. It was the opposite of ‘Go out and please men.’ ”

Kate Lloyd, the director of program and service development for the Learning Disabilities Association of Ontario and an academic coach to teenage girls, says the heightened sexual activity concerns her. “A blow job is just like shaking hands. It’s ridiculous,” she says. “But their attitude is: ‘We’re emancipated; we’re liberated; we’re in control, don’t worry.’ They see being able to hold that type of sexual behaviour over the boys as power; I see it as giving their power away.” But one 19-year-old girl sees the double standard facing girls as more complex. “If men have a lot of sex it’s a good thing, but if women have a lot of sex it’s a bad thing,” she says. “Men have a biological imperative to spread their genes. But that should not be a reason to control women.”

Every generation thinks things are worse now than when they were growing up, Lloyd points out. And fretting over teenage girls is a perpetual cultural preoccupation, “so there is some of that sensationalizing for sure.” But she also sees the current generational divide as unique in new ways. “Access to technology and the sexualization of young girls is at a point it’s never been before,” she says. “Also, parents don’t have the same scope of reference because they didn’t grow up with these kinds of issues. We’re all kind of working with a divining rod.”

And the information is coming at warp speed. As one mother of a teenager puts it, “These girls go from American Girl dolls to Gossip Girl.” New technologies breed constant distraction, says Lloyd. “It’s all boom boom boom, no reflection. There’s no pausing, no depth; it’s all very, very surface.”

Communications professor Susan Douglas, the mother of a 22-year-old daughter, compares popular culture targeted at young women to junk food. “I feel like Julia Child forced to eat at Hooters,” she writes in her new book Enlightened Sexism: The Seductive Message that Feminism’s Work is Done. Douglas, the chair of communication studies at the University of Michigan, articulates the plight of the progressive mom back in the late 1990s observing her little girl watch the Spice Girls: “Should she be happy that they’re listening to bustier feminism instead of watching Barbie commercials on Saturday morning TV? Or should she run in, rip the CD out of the player, and insist that they listen to Mary Chapin Carpenter or Ani DiFranco instead?”

Enlightened Sexism charts how the wedge between mothers and daughters increased during the first decade of the 21st century as so-called “millennials”—girls born in the late 1980s and early 1990s—became the most sought-after advertising demographic in history. The desire for power and change that coursed through Douglas’s generation was recast for their daughters as “empowerment” through conspicuous consumption and sexual display, she writes. Activist outlets like Sassy magazine, published from 1988 to 1997, and “riot grrrl,” the feminist punk movement of the early 1990s, were eclipsed by Buffy the Vampire Slayer and Xena: Warrior Princess, along with a tribe of female action heroes. These “warriors in thongs,” as Douglas dubs them, paved the way for the retro “girliness” championed by Legally Blonde, Ally McBeal, and Bridget Jones’s Diary. And from there it was a heartbeat to reality shows like The Bachelor and Say Yes to the Dress, which depicted young women as obsessed with boys and getting married when they weren’t engaged in catfights with one another.

“If you did not know anything about American culture or American life other than what you saw on reality TV, it would be extremely easy to believe that the women’s rights movement never happened, that the civil rights movement never happened, that the gay rights movement never happened,” says Jennifer Pozner, the director of Women In Media & News in New York City, whose book Reality Bites Back: The Troubling Truth About Guilty Pleasure TV, is to be published in November. “Reality TV producers have achieved what the most ardent fundamentalists and anti-feminists haven’t been able to achieve,” she says.

“They’ve concocted a world in which women have no choices and they don’t even want choices.”

“Enlightened sexism” is Douglas’s term for this new climate, one based on the presumption that women and men are now “equal,” which allows women to embrace formerly retrograde concepts, such as “hypergirliness,” and seeing “being decorative [as] the highest form of power,” she writes. What really irks her is how a Girls Gone Wild sensibility has been sold to women as “empowerment,” that old feminist mantra. But in this version, men are the dupes, “nothing more than helpless, ogling, crotch-driven slaves” of “scantily clad or bare-breasted women [who] had chosen to be sex objects.”

Douglas says she was inspired to write the book after noticing what seemed to be a glaring disconnect between the prime-time shows aimed at her generation—Grey’s Anatomy, CSI, The Closer, all featuring tough-talking, assured women who don’t use their sexuality to get what they want—and the programming aimed at her daughter. Eventually she came to believe both kinds of shows were perpetuating the myth that feminism’s work was over: “both mask, even erase how much still remains to be done for girls and women. The notion that there might, indeed, still be an urgency to feminist politics? You have to be kidding.”

Yet, as Vonk points out, female progress at top levels has not moved markedly in 20 years, Hillary Clinton’s ill-fated run for president notwithstanding. Certainly the numbers reflect this: in 1980, women held approximately seven per cent of the legislative seats across Canada.

Ten years later that number had risen to 17 per cent. But between 1990 and 2010, that percentage rose only six per cent—to 23 per cent. (According to the Intra-Parliamentary Union, Canada ranks a pathetic 50th on the world scale of women’s participation in politics, behind Rwanda, Pakistan, and the United Arab Emirates.) Women’s presence in top-tier corporate jobs is even lower. According to Catalyst, an organization that tracks female advancement, women head only 3.8 per cent of FP 500 companies in Canada, and make up a scant 5.6 per cent of FP top earners, 14 per cent of board directors and 16.9 per cent of corporate officers.

The notion that the workplace is an equal playing field is a myth, says Susan Nierenberg, Catalyst’s vice-president of global marketing. The first study to look at the impact of the recession on high-potential women found those in senior leadership positions were three times more likely to lose their jobs than men. Another Catalyst study published last February tracking 4,500 M.B.A. graduates in their first jobs found that women begin at a lower level than men and earned $4,600 on average less. “And more importantly, they never catch up,” says Nierenberg. As the mother of a 25-year-old daughter entering the workforce, one who believes she’ll be treated equally to men, Nierenberg finds the research troubling: “I hate to tell her that’s not the way it is. I want her going into it thinking she can do anything. But I also want her to be smart about it.”

Foster says the conversation between mothers and daughters was far easier when sexism was as overt as it is on Mad Men—back when women had to quit their jobs after they got married or were banned outright from schools or careers. “The current messaging girls are getting is so explicit but the subtleties of it—which is the negative piece of it—is really hard to talk about,” she says. When mothers try to raise the subject, girls respond with “we just don’t get it,” she says: “What happens is that they shut down and say, ‘You don’t like me looking sexy. You just don’t like me looking older.’ Or, ‘Oh Mom, it isn’t like that any more.’ When the reality is, it’s still like that.” She tries to watch TV with her daughter to point out double standards on The Bachelor or Gossip Girl. “I’m just trying to tease apart for her that this isn’t reality. And that didn’t fly. She called me ‘a wet sock.’ ”

Social networking creates another barrier, Foster believes. Of course, parents have always been excluded from the schoolyard or after-school she-said, he-said telephone chats. But the notion that children are having global conversations from which parents are excluded amplifies the gulf: “There’s less public space to come together to discuss these things so it’s much easier for them to keep it to themselves. It’s one of the challenges we have with bullying—the whole notion of rumour-mongering, particularly sexualized rumours about girls.
And every time we try to have the critical dialogue it’s so decontextualized they think they’re being lectured.”

Lauren Kessler, author of the recently published My Teenage Werewolf: A Mother, A Daughter, a Journey Through the Thicket of Adolescence, has settled for text-messaging with her 16-year-old daughter Lizzie. “It’s lacking in nuance,” she admits. “But it’s better than nothing.”

Trying to maintain any sort of bridge with their daughters is paramount, given the paucity of female role models offered young girls, says Lloyd. Olivia Foster agrees, recalling being called upon to write essays in school about female role models. Coming up with someone who wasn’t famous primarily for her looks or style was next to impossible, she says: “It’s either Oprah or my mom. Not that my mom isn’t great. She is. But there really isn’t anyone else to choose from.”

Kessler still hopes she can fill that role for her daughter: “Call me Pollyanna, but I hope in 30 years my daughter will remember something I said, and she won’t remember the lyric of a violent, sexist rap song. Or even Snooki.”

< http://www2.macleans.ca/2010/08/10/outraged-moms-trashy-daughters/ >
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