BROWNMILLER in PERSPECTIVE
· we’re TALKING about porn

· not SHOWING porn

· (there’s a BIG difference)

· BUT

· Is that what we’re “really” talking about?

· Or is it women & how our society treats them as 3rd class citizens

· Or is it about writing, about arguing, about minorities, about music, other entertainment, forms of communication, ideologies, …
· in a WRITING COURSE:

· well-turned phrase

· great opening line – attention-getter

· organized, coherent argument/essay

· effective use of a rhetorical mode/argumentative strategy

· **agree OR don’t agree with her

· BUT you have to acknowledge the effectiveness of the analogy

· if she argued “straightforward” as we did in the IOE

· no one would have read her book or paid her any attention

· but b/c she used analogy to argue her point

· it got your attention, engaged you, & made you think (or rethink)

· in a CRITICAL THINKING COURSE:

· to see an effective example of an alternate way of arguing

· to think critically about a topic not often discussed critically

· most reactions = what Brownmiller describes at the beginning

· to think critically about a major aspect of our lives:  relationships & sex

· school

· work

· leisure time & relationships

· to question gut reaction, knee-jerk reaction

· to entertain the opposite of that established view (reaction)

· to realize that the issue at hand isn’t really the issue at hand

· although we’re talking about porn, we’re really talking about other things

· not just about sex

· not just about porn

· not just about women

· ( 

· Can an image communicate a message? (art, billboards, t-shirts, window clings)
· So images = a form of communication

· Images = a Language

· a form of expression

· a way of communicating ideas, feelings, ideologies, …

· so porn = a movie/magazine/site = image = language

· Then what is its message?

· about women, about treatment of women

· about men & sex
· What is its effect?

· on our assumptions

· on our attitudes, beliefs, values

· on our behavior

· on our language (words)

LANGUAGE EFFECTS OUR THOUGHTS (attitudes, beliefs, opinions, values)

THOUGHTS AFFECT OUR LANGUAGE (behaviors, actions, treatments, words)
· so we’re really not talking about porn or sex or women (INDUCTION)

· BUT about minorities, music, movies, entertainment, jokes, VG 
· & society, American culture, ideologies 
· & those forces that affect the way we think, feel, act
