Ch.1 ACTIVITY:  Marketing USB Flash Drives to Different Audiences 
· Your company has recently designed a new type of USB flash drive to store computer files in a handy format. 
· Users plug the device into their computer's USB port, and they then can easily transfer files from one computer to another. 
· You'd like to market this product specifically to college students. 

· Write a short description of the flash drive for the following audiences: 

1) Students in a college computer programming class.
2) New incoming students during the general orientation.
3) Press release for the local newspaper.

· Consider your purpose and audience carefully, and make decisions about language, style, and format accordingly. 

· If you need more information about flash drives, go to a computer retailer Web site (Best Buy, e.g.) and do a quick search. 
· You should be able to get some specifics about price, capacity, size, and so on. 
· Choose those details that would be more important to the different audiences. 
· needs, problems, obstacles
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