Chapter 3 Notes (VISUAL RHETORIC)
VISUAL RHETORIC:
· The use of images

· (sometimes combined with words, sound & other senses)

· To argue & To persuade.

Examples:
· advertisements 

· political/editorial cartoons

· art (gallery, street, graffiti)

· drawing, painting, sculpture, photographs

· movies, videos, music videos

· plays, sports

· Flickr, Twitter, MySpace, Second Life

· billboards 

· traffic signs

· computer graphics

Hidden Language of Images:
· symbols, imagery, subtext, metaphors, allusions

· allusions

· shared cultural knowledge & experience

· colors, shapes

· races, cultures, lifestyles

· clothing, posture

· the human body = an image
· what we look like

· dress, figure, posture

· hair, clothes, weight, shape, makeup

· visual representations of our identities –

· bodies, cars, homes, offices

· our views/opinions 

· alter the meaning, interpretation of the image

· these are as “hidden” as the tricks of the artist

How to Read an Image:
	Rhetorical Context
	Logical Analysis
	Emotional Analysis

	· when was it made

· by whom 

· to whom (audience)

· purpose/aim
	· Claim

· Reasons

· Evidence
	· bias, assumptions, values

· hidden values (subtext)




Emotion over Logic:
· images more frequently utilize an emotional appeal 
· not often logical

· to move, to persuade (to get us to buy)

· differences are subjective

· promise to reward our desires for – 

· basics:  love, sex, food

· belonging:  affiliation/popularity, status
· safety:   peace of mind, security

· escape:  from responsibilities

5 Common Types of Visual Argument
1. Advertisements
· To get viewer to buy
· visual + verbal

· can include text

· can include other types of images

2. Editorial Cartoons
· To comment on issues & events in the news
· humorous 

· concise argument

· visual + verbal

· verbal = caption or dialogue

· satirize familiar problems

·  “factional”

· one-sided

· only forward 1 side of a controversy

· ridicule the other

· ( can offend those holding the opposite view, politics, values, opinions
· ( can polarize the audience

3. Public Sculpture
· To represent/reflect the values of the society
· To educate – about society’s past, values

· war memorials

· logical, emotional, ethical appeals

· Claim:  honor your country, remember the dead, self-sacrifice, real “heroes,” victory over enemies

4. News Photographs
· To record an event (objective)
· To make a comment on an event (subjective)

· subjective photographic decisions

· if to shoot, what/who to shoot, when to shoot

· what to include, what to exclude

· light, exposure, depth, effect, color or B&W

· visual + verbal –

· sometimes with captions

5. Graphics
· To supplement text

· visual supplements to longer documents (essays, articles, manuals)
· breaks up l-o-n-g text (boring)

· data presented in visual form

· consolidates

· makes info easy – economically presented

· easy to find, easy to read, easy to digest, easy to interpret, easy to remember
· refreshes memory

· types of graphics
· TABLES & charts 
· (data arranged in columns/rows to summarize research)

· graphs 
· (visual versions of tables)

· bar graphs:  show comparisons at single point in time

· line graphs:  reveal trends (stock market)

· pie graphs:  highlight relative proportions

· photographs 
· (realistic representation of people, places, scenes, objects)
· to inform – car manuals, biographies (practical purpose)

· to persuade – emotional, dramatic (can be more persuasive than words)

· not analytical

· rely on realism & drama

· drawings 
· (maps, cartoons)

· to show how something is put together or structured 

· assembly, installation instructions
· organizational hierarchies

· structures impossible to capture on camera
· internal (DNA, cells)

· use computer graphics

· guide to using graphics

· in an essay

· as supplements

1. no fluff – definite purpose/function, not decoration

2. right type for the job – choose the type best suited to your purpose

3. easy to read – design them so they are simple, easy to read, with clear labeling
4. location – place them as close as possible to the material they supplement, explain, illustrate

5. reference – refer in your text to the graphics; brief explanation of the graphic

6. acknowledgement – acknowledge the artist or source of each graphic next to the graphic itself
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