
SUBTEXT PRESENTATION
(*) In short, SUBTEXT can be defined as a document’s hidden, unstated, or implied values or beliefs.

(1) Give a 5-minute presentation on the subtext of ONE of the following:  
· a television program (show or news), 
· commercial, film, music video, 
· or advertisement.
(a) Identify and describe the audience to whom it most appeals (class, gender, race, age).
(b) What is its apparent thesis? What are its claims?
(c) How does it support that thesis (its “grounds”)?  Refer to rhetorical strategies.
(d) *subtext/psychology/warrant:  Give examples of the values, beliefs, and attitudes you find hidden in or  

       suggested by it – In essence, “read between the lines.”  What is it saying without saying it? Does it support            

       any  -isms (age-ism, sexism, racism, feminism, multiculturalism)?

(2) Bring in a copy (hard copy or digital) of the advertisement to show to the class.  Otherwise, you must describe your subjects in detail (i.e., summarize and explain each).

(3) Each student will submit 
1. a copy of the advertisement (if applicable) stapled to 
2. a typed report
· 1-1 ½ pages in length (typical essay format)

· Reflect basically what you will say in your presentation (You may even read from it). 
· Proofread! 
· Include a Works Consulted page for your document (significant pts. deducted without it) 
·    a complete, accurate MLA-style citation. 
	**REMEMBER**
· This is NOT a speech class - 
· So you will NOT be graded on your public-speaking competency.


QUESTION EVERYTHING:  WHY, WHY, WHY?  
· Why that person?  Why that gender, race, age, or class? Why that pose, in those clothes?  
· Why that magazine or that show?  Why that music? Why that setting?

AUDIENCE:
· To whom is it targeted?

· What is the audience’s race, gender, religion, socio-economic class?

· In what magazine did it appear (or television station, at what time, during what show)?

· What is its readership? (who buys, read it)

· What kind of office would it be found in?

· How would the advertisement be different if it were in a different magazine?

TOULMIN METHOD:

· What is its apparent thesis? What are its claims?

· How does it support that thesis (its “grounds”)?  Refer to rhetorical strategies.

· Are these claims warranted (supported, justified) by the evidence?
SUBTEXT:
· Who is pictured in the advertisement?

· What is their gender, religion, race, socio-economic background?

· Why are the subjects women (or men, Latinos, Asians, Hawaiians, Jews, Arabs, Russians, …)?

· What claims does it make? What is its thesis or main argument?

· How does it support them?  What are its grounds or proof?

· Does any part of it contradict its claims?

· What types of values, beliefs, morals, and/or attitudes does it suggest or imply?

· not necessarily in an overt way – perhaps hidden (“between the lines”)

· What type of lifestyle is it demonstrating, condoning, exploiting?

· What –isms (age-ism, sexism, racism, feminism, multiculturalism) does it foster or rely on?

· What is it saying without saying it?

EXAMPLE #1:  JIF slogan:  “Choosy moms choose JIF.”
· “moms”: 

· moms, rather than mother, carries the connotation of loving, caring

· sexism:  relies upon a trite gender role of women as shoppers, caretakers of the family

· Only women can shop? Men are too stupid to go grocery shopping?  Men don’t care about their children?

· Men work, women only housework?

· to “choose”:

· to select, seek, discriminate, buy

· “choosy”:

· selective

· conscientious 

· loving (
· SUBTEXTS:

· “Moms who care about/love their children will discriminately buy JIF.”

· Fathers/men don’t love their children—because they do not shop for groceries.

· Only mothers who truly love their children will buy JIF.

· *If you do not buy this brand of peanut butter, then you do not love your children.

EXAMPLE #2:  Shania Twain’s “She’s Not Just a Pretty Face”  

(Oh na, na, na) 

She hosts a T.V. show--she rides the rodeo
She plays the bass in a band

She's an astronaut --

A valet at the parking lot

A farmer working the land

She is a champion -- she gets the gold

She's a ballerina -- the star of the show 

Chorus:

She's -- not -- just a pretty face

She's -- got -- everything it takes

She has a fashion line --

A journalist for Time
Coaches a football team

She's a geologist -- a romance novelist

She is a mother of three

She is a soldier -- she is a wife

She is a surgeon -- she'll save your life 

Chorus:

She's -- not -- just a pretty face

She's -- got -- everything it takes

She's -- mother -- of the human race

She's -- not -- just a pretty face 

Oh, oh, yeah

Oh na, na, na, na.....

She is your waitress 

-- she is your judge --

She is your teacher

She is every woman in the world 

Oh, la, la, la

She flies an airplane --

She drives a subway train

At night she pumps gasoline
She's on the council -- she's on the board

She's a politician -- she praises the Lord

Repeat Second Chorus 

No, she's (she's) not (not) --

just a pretty face

She's (she's) got (got) -- everything it takes

She's -- not -- just a pretty face

She's got everything it takes

She's not just a pretty face 

(Written by Twain/Lange)

· FEMINISM:  

· Women can be defined beyond their sexuality, their appearances.

· A woman is more than her “pretty face”—more than her appearance, more than her sexuality.

· A woman has intelligence, too.

· Attractive women are not necessarily stupid.

· Men are defined by their intellectual, physical, and sexual traits.

· Women are only defined by their sexual attributes. 
· To prove her point, she lists EXAMPLES of roles that women play that are NOT based upon gender.

· Multiculturalism:  video shows women of various races and classes

FAILURE: If you use “banned ads” sites. THINK for yourself!









