ANALOGY COMIC
· Mallard Fillmore (2/1/09)
· Super Bowls are like presidential elections
· Presidential Elections are like Super Bowls
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· TRAITS:

· uninformed, poorly educated, politically illiterate, ignorant (clueless) audience/participants

· unaware of, unacquainted with the issues

· absent during the “season”

· join in at the end

· style over substance

· the most popular garners the most attention

· (not necessarily the most talented/best qualified)

· better looking, speaking, dressed

· people like who the media tells them (indirectly) to like

· the participation of pop stars, entertainers

· marketing, advertising

· both the game & candidates = products (packaged, promoted, sold)

· party

· carnival atmosphere

· cultural holiday

· gloating, celebration by the winner

· Subject X = presidential elections

· Subject Y = Super Bowls or SB parties

· Resemblances:

· uninformed participants

· style over substance

· pop culture involvement

· marketing, advertising – big $$

· atmosphere = party, carnival

· gloating, celebrations

· <http://seattlepi.nwsource.com/fun/mallard.asp?date=20090201>
