Controversial Issue Researched Investigation

Reminders:  DOCUMENTATION


ATTRIBUTION:

· Attribute all points, claims, argument to the SIDE (
· Not to you

· Remain objective

· In the Topic Sentence

· In the Clincher Sentence

· In transitional or explanatory sentences
· When referring to a specific source, attribute the idea to the author

· Even if the author is unknown, unnamed, anonymous

· According to the anonymous author of the Web article…

· Then use the pronouns “he/she” to refer to this person

· Do NOT attribute to the article or site itself

· It’s inanimate; it has no ideas

· If you hear the paper talking to you, let me know

LEAD-IN EXPRESSIONS:
· While you do NOT have to use these EVERY time

· They help

· The reader know whose thoughts are whose

· Your idea (no cited) vs. source’s (cited)

· Your ETHOS by including the credentials of the author
· So What?! (who is this person & why should I care what s/he says on this topic?!)
· *These do NOT take the place of a citation at the sentence’s end

· Actually, readers expect to find a citation at the end of a sentence that begins with a lead-in expression
· Include their full name and title, credentials or position, their article’s title

· Use verbs other than “says” 

· Unless it’s a speech

· It’s written and the paper shouldn’t be talking to you

· See the handout for a list of more accurate verbs to use

· Use verbs in the PRESENT tense

· Every time someone reads the piece, the author is asserting, arguing
CITATION:

· Cite immediately, not eventually

· You cannot cite an entire paragraph

· You must cite after every sentence of borrowed information

· Regardless if you use a lead-in expression

· Regardless if you paraphrase, put someone else’s idea into your own words

· Regardless if you use the same source in 3 straight sentences

· WHEN IN DOUBT, CITE!!!

PARENTHETICAL CITATIONS:

· After every sentence of borrowed information

· Author’s last name + page number

· Most e-sources lack both or either of these

· If no author is given, use a truncated form of the “Article Title”

· Keep the quotation marks around titles “  ”

· If no page number appears on the screen, you cannot use the page numbers on the printer

· So use “Subheadings” (with quotation marks)

· In longer works

· (Smith “An Interesting Case”)

· Or use paragraph numbers 

· In shorter works

· (Smith par.6)

WORKS CONSULTED:

· Maintain the headers on this page/these pages, too

· Capitalize the major words of a title

· Always the first & last words (regardless)

· All nouns, pronouns, verbs, adjectives, adverbs, long prepositions

· NO short prepositions or articles 

· unless they’re the first or last word

· Underline (or italicize)
· Books

· Magazines or Journals

· Databases

· Web sites

· Place “quotation marks” around

· Article Titles

· Alphabetical order

· Alphabetize the entire list

· Regardless of side of the issue or cause/effect

· Do NOT number 
· Ignore the articles (a, an, the) when they start a title

· Use the next major word

· Reverse indentation

· Do NOT indent the first (as you do in a paragraph)

· Indent the second line and all those that follow

· Periods

· Periods = within the quotation marks

· End each citation with a period

· As if it were a sentence

· Place periods after each part of the citation

· i.e., the author, the title,…

· NO periods after newspaper or magazine titles

· NO periods before the <URL>

· URLs

· Keep the < > around URLs

· Even though Word often removes them

· Truncate the URLs of databases (databases only)
· Because most databases are private (the school pays for our access), copying their long URLs is pointless – we cannot access the site even if you copied every “?” and “%” in the address

· Longer URLs

· Hit “enter” after a single slash 

· After a single slash only
cite immediately, not eventually


when in doubt, cite 


if you didn't know it before researching, cite it


cite - even if you use a lead-in expression
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