EVALUATING PRINT SOURCES
I. SCHOLARLY:
· *always uses citations and bibliography

· graphs, charts, diagrams, pictures, tables 
· (not included to entertain or short cut)

· sober, serious, non-biased treatment of the issue

· author = scholar in a relevant field

· audience = presumed to be disciplined in the field; diction and approach is technical and professional

· first-hand/primary source: original research or experimentation

· purpose:  to add to the field of study, to the knowledge base; to analyze, elucidate, further

· *refers to works of other scholars in works cited, footnotes, endnotes

· names the author & gives her/his credentials

· includes notes, references, bibliography

· deals with a serious issue in depth
· has “journal of” or “research” in title
II. SUBSTANTIVE:

· for non-specialists, but serious

· illustrated

· sometimes uses citations
· author = not necessarily an expert in the field; editorial staff, visiting scholar, freelance writer
· audience = educated, with a presumed level of intelligence and interest in the field  
· second-hand/secondary source:  analyses of primary source data

· purpose:  to provide generalized information to an interested audience

· Atlantic Monthly
III. POPULAR: 

· comes in all formats

· rarely cited
· author’s style:  short and simple, non-technical language (dumbed down)
· audience:  general audience, minimal education and intelligence
· second- or third-hand material
· purpose:  to entertain, to sell, to promote

· Time, Newsweek
IV. SENSATIONAL:

· dubious sources
· author's style: sensational, elementary
· audience:  gullible, presumed inferior intelligence
· purpose:  to sell papers, to titillate, to arouse  curiosity, to cater

· Star & other tabloids
