TYPES of PROOF

I. LOGOS

“SIC DADS” 

· logical proof

· (arguments from…)

(1) SIGN:

· visible clues, symptoms, occurrences = clear, obvious

· signs of a belief, state of affairs

· can prove with certainty, with probability, as pseudo-proof

· validity, warrant:

· does the sign = belief

· does the sign = what author claims

· other possibilities?

· other explanations?

(2) INDUCTION:

· Specific ( General

· specific examples

· adequate #

· accurate

· *quantity & quality

· end = 

· thesis, claim, argument, 

· generalization, “inductive leap”

· *probability, not certainty

(3) DEDUCTION:

· aka, argument from EXAMPLE
· General ( Specific

· generalization applied to specific case, instance

· generalization = not arguable, is certain

· Warrant = generalization, general principle 
(Major Premise)

· Grounds = specific case 


(Minor Premise)

· Claim = conclusion 



(Conclusion)

(4) CAUSE:

· Cause & Effect

· Subject = 

· cause of an effect

· effect of a cause

· “cause”:  effect, bring about, because

· Key words in this type of argument

· “as a result”

· “as a consequence”

· “resulted in”

· Claim = your argument, your purpose behind the C&E

· Grounds = examples, events, trends, people

(5) ANALOGY:

· “improve rational understanding through comparison”
· (a) historical analogy: 

· items = within the same general category

· explain the NOW by what happened THEN 

· (the current event/situation by something similar in the past)

· history repeats itself

· items = similar ( what happened in the past will happen again, now, in the near future

· Claim = this “prediction” 

· Grounds = traits of that past event, similarities to that event

· (b) literal analogy:

· items = within the same general category

· comparison

· what happened THEN = NOW

· Claim = prediction

· (c) figurative analogy: ***

· items = not within the same general category

· metaphor

· identifies “real qualities” shared

· comparison of shared traits, qualities

(6) DEFINITION:

· define key terms in the syllogism

· Warrant = definition

· Grounds =  topic at hand

· Claim = 

· accurate, complete, consider other exceptions

(7) STATISTICS:

· #, %

· numbers, percentages, figures, charts, tables, graphs

· quantitative

· Should be qualified (“may be”)

· appropriate:  (question these)

· reliable, accurate, unbiased source, relevant 

· altered, interpreted, contextualized, qualified,

· complete, representative

· interpretation of figures:

· charts, graphs, tables

· Anything left out, omitted, ignored?

· Anything exaggerated?

· Anything labeled incorrectly?

· Where did it come from?

· Who compiled it?

· converted in to percentages

· rounded off, up

__________________________________________________________________________________________

II. PATHOS
· emotional proof

· Emotion for the writer:

· leads to a position on the issue

· dictates tone
· colors interpretation of Logos, logical proof

· Emotion for the reader:

· stronger engagement with the text

· stronger engagement with the issue

· affects, effects (prompts) action

· Appropriateness:

· bolsters Logos

· justified, relevant

· w/o manipulation, histrionics, melodrama

· Inappropriateness:
· ornamentation

· distraction from logic

· w/ manipulation, histrionics, melodrama
ANALOGIES:
· see analogies section

· Linking the feelings of Subject Y to Subject X:

· TRANSFERENCE:  Transferring the emotional connections or associations (connotation) of one person, object, event to the current issue at hand.

· Readers should feel about the new as was felt about the old.

MOTIVATIONAL PROOFS:

· appeal to what all audiences WANT

· food, drink, shelter, sex, warmth, security, 

· belongingness, creativity, self-expression, self-esteem

· products

· politicians

VALUE PROOFS:

· appeal to want all people VALUE

· honesty, integrity, loyalty, duty, honor, commitment, conviction, 

· patriotism, equality, freedom, faith, family, 

· reliability, industry, hard work, 
__________________________________________________________________________________________

III. ETHOS

AUTHORITIES:

· professionals

· experts

· past experience

· group affiliation

· types of knowledge, expertise 

· educational

· professional

· experiential

· credibility through

· complete data

· accurate data

· unbiased

· honorable, fair, reliable, 

· knowledgeable, experienced, relevant credentials,

· displays/has good will & good intentions

__________________________________________________________________________________________

IV. RHETORICAL STRATEGIES and LPE

	· DESCRIPTION
	Logos, Pathos

	· NARRATION
	Pathos. Logos

	· ILLUSTRATION
	Logos, Pathos

	· PROCESS-ANALYSIS
	Logos

	· COMPARISON-CONTRAST
	Logos

	· DIVISION-CLASSIFICATION
	Logos

	· DEFINITION
	Logos

	· REFUTATION
	Logos

	· PARADOX
	Logos

	· ANALOGY
	Logos, Pathos

	· CAUSE-EFFECT
	Logos


* If properly utilized = Ethos.
· Eye-witness testimony
· Expert testimony (authority)

· Statistics, figures

· Numbers, percentages, figures, charts, tables, graphs

· Anecdotes, personal experiences, instances

· Details, descriptions

· Facts
· Reasons, Examples 

· Laws 

LPE activity:


p.132


act. H








