The Persuasive Appeals:  SO WHAT?!
· These are, of course, effective tools for us to use as PERSUASIVE WRITERS:

· LOGOS:  to use credible, reliable, relevant evidence of support

· research, in a research paper

· PATHOS:  to use appropriately appeals to emotion
· supplementing that often dry, dehumanized Logos (statistics, e.g.) with personal anecdotes – “putting a human face on things”

· ETHOS:  to put forth the persona of a concerned, conscientious citizen maturely discussing a serious societal issue
· for the good of us all – it’s not about us

BUT
· These are also effective tools for us to use as CRITICAL READERS & THINKERS:

· LOGOS:  to evaluate the credibility, relevance, & accuracy of evidence

· (yes, the writer/speaker has supplied information, but how germane & accurate is it – did they answer the question, did they prove their point/support their claim, are the grounds warranted to the claim)

· PATHOS:  to penetrate the smoke screen of emotional appeals to determine the potency of the argument
· don’t get fooled by emotional appeals – to sex, pity, fear, guilt, moral outrage, rebellion to authority,….
· to know when you’re being manipulated

· when you’re laughing (e.g.), you’re not thinking

· (don’t get your political views from Comedy Central!)

· ETHOS:  to assess a writer’s/speaker’s motives & intentions
· to find & expose the wolves in sheep’s clothing
· it’s a matter of trust

