Persuasive Appeals:  LOGOS, PATHOS, ETHOS

"The Rhetorical Triangle"

LOGOS:

· logical -- appeal to the brain

· ex:  reasons, examples, facts, details, reports, photographic evidence

· "good logos":  evidence = relevant, accurate, appropriate, not fallacious, not manipulated

PATHOS:

· emotional -- appeal to the heart
· *often stronger than Logos

· ex:  fear & pity & guilt; sentimentality, vanity, sex, love, patriotism, religiosity

· "good pathos":  legitimate, appropriate, w/restraint, not manipulative, not exaggerated

ETHOS:

· ethical -- appeal to character, credibility
· *if Logos & Pathos are used appropriately, then = "good "ethos"

· ex:  credibility, believability, morality, responsibility, trustworthiness

· "good ethos":  

· both sides of an issue (fully, fairly, objectively), fair-mindedness, credibility, authority, sincerity, honesty, preparedness - 

· tone = concerned, caring, compassionate, interested, earnest, NOT sarcastic or self-aggrandizing
· " uses the voice of a concerned citizen addressing a serious societal issue"
PROOF, GROUNDS, EVIDENCE, SUPPORT:
	· Description
	Logos, Pathos

	· Narration
	Pathos, Logos

	· Illustration
	Logos, Pathos

	· Process-Analysis
	Logos

	· Comparison/Contrast
	Logos

	· Division/Classification
	Logos

	· Definition
	Logos

	· Refutation
	Logos, Pathos

	· Paradox
	Logos, Pathos

	· Analogy
	Logos, Pathos

	· Cause/Effect
	Logos

	· Reasons, Examples 
	Logos

	· Laws, Facts
	Logos

	· Details, descriptions
	Logos, Pathos

	· Anecdotes, personal experiences, instances
	Logos, Pathos

	· Eye-witness testimony
	Logos, Pathos

	· Expert testimony (authority)
	Logos

	· Statistics, figures
	Logos

	· Numbers, percentages, figures, charts, tables, graphs
	Logos


* If properly utilized = Ethos


















