DAEHA KO & SUSAN BROWNMILLER & 
LANGSTON HUGHES & STEPHEN KING
· We have seen a familiar theme throughout various works during our semester thus far:

LANGUAGE and its effects on us
· SO, Brownmiller isn’t just about sex or porn & Hughes isn’t just about African Americans & King isn’t just about horror movies.

· Their message goes much further than their content.

· They are each, in her and his individual way, discussing the many different forms of communication and the influence that that language has on us:
· “Language” = more than just words

· words, facial expressions, gestures, images, clothing, music, movies, games,  …

· Language affects our Thoughts
· Thoughts affect our Language
From “Monster”:
· POWER of WORDS:

· The popular cliques are nice to their own but spit out extremely cruel insults to those who don't fit in. As noted in Time magazine, jocks admitted they like to pick on unpopular kids "because it's just fun to do." Their insulting words create deep emotional wounds, while school authorities ignore the cruelty of the high school corrupt social system.

· Language affects us emotionally, deeply, powerfully.

· POWER of IMAGES:

· The popular cliques have their likeness reinforced through the images of trashy teen media as seen on MTV, “90210” and “Dawson’s Creek.” It’s heard in the bubble-gum pop of Brittany Spears and Backstreet Boys, along with their imitators. Magazines like YM and Seventeen feature pretty-looking girls, offering advice on the latest trends in dress, makeup and dating.
· Ideology (i.e., the shiny, happy people in popular cliques & what they represent) is strengthened, fortified, emphasized, perpetuated, codified, “normalized” through language (images, music, words, ….)
