“Pink-Slip Ronald?”

Also published in the Times Leader as “Ronald Doesn’t Make Kids Fat” 4/7/10
Should Ronald McDonald, the famous crimson-haired ambassador d'hamburger, be forcibly retired after nearly 50 years on the job?

A coalition of health professionals, parents and corporate accountability advocates demands that McDonald's execs pink-slip the clown. These folks say he has too much influence on kids, who eat too many hamburgers and shakes and as a result get fat. They want the company to stop aiming its ads at kids and stop sending in clones of the clown to restaurants across the nation to drive kiddie traffic.

This week they're staging a faux "retirement party" for Ronald … and serving a lot of raw broccoli and sensible tofu burgers, we imagine.

Yum.

The PR gimmick du jour: Chicagoans are being urged to sign a "retirement card" for Ronald, who holds the esteemed if daunting title of Chief Happiness Officer.

Sorry, but we won't sign the card or urge the clown to hang up the floppy shoes.

To blame the clown for kids who chow down too much on McDonald's misses a key ingredient in the childhood obesity epidemic: Parents.

Preteen kids don't drive themselves to McDonald's. They don't splurge on extra large fries while their parents nibble on carrot sticks.

When the kids clamor for too many trips to McDonald's or Burger King or any other fast-food emporium, parents can steer them to healthier diets with one word: No.

When that word is enforced it is effective, oh, 100 percent of the time.

We support efforts to help kids get fit with more exercise and better nutrition.

And we know that ads geared to kids are effective. Just ask Tony the Tiger. Or Cap'n Crunch. Or the bird that's cuckoo for Cocoa Puffs.

Those ads stoke demand. And kids can relentlessly pester parents for the things they see on television.

But muffling the Pillsbury Doughboy's giggle or lifting the Lucky Charms leprechaun's license to peddle won't help.

In other words, it's not their fault when kids get a steady diet of burgers and sugary cereals. Bouncing Ronald McDonald won't make the McNuggets less appealing.

Basketball legend Charles Barkley famously said: "I'm not a role model ... Just because I dunk a basketball doesn't mean I should raise your kids."

Ronald McDonald isn't raising your kids either. You are.
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Corporate Accountability International poll shows Ronald 
McDonald contributes to obesity epidemic 

BY Kathleen Lucadamo, DAILY NEWS STAFF WRITER , Thursday, April 1st 2010, 4:00 AM
 

Hey, Ronald McDonald, it may be time to retire.

 

Nearly half of Americans polled want the kid-friendly, French-fry chomping icon to call it quits, 
arguing he contributes to the country's growing obesity epidemic by luring youngsters to fast food 
joints.

"This clown is no friend to our children or their health," said Deborah Lapidus of Corporate 
Accountability International, a group that sponsored the poll and protests outside McDonald's around 
the country.

"He is a deep-fried Joe Camel for the 21st century," she said.

Many of those surveyed had favorable feelings about red-headed Ronald, yet 47% thought it was 
time for him to go.

But a protest outside McDonald's in Times Square Wednesday didn't sour kids on Ronald.

"He's getting old, but I like Ronald," said 13-year-old Rosemary Frias of the Bronx, who was eager to 
munch on chicken nuggets and fries. Ditching Ronald, she said, won't "stop kids from getting fat."

Still, fat-fighters and health experts argue Ronald subverts parents' authority by being so attractive to 
kids.

"It's not acceptable to market unhealthy products to children, and I think the retirement of Ronald 
McDonald would be a step in the right direction," said Nicholas Freudenberg, a public health 
professor at Hunter College.


Ronald McDonald dates back to 1966 when the mascot appeared in a series of national TV 
commercials - and the Macy's Thanksgiving Day Parade. The national chain said there are no plans 

for him to retire.

"Ronald McDonald is a beloved brand ambassador for McDonald's," read a company response to the 
poll results and protest.

klucadamo@nydailynews.com
 < http://www.nydailynews.com/lifestyle/health/2010/04/01/2010-04-01_polls_got_beef_with_ronald.html >
