HOW TO USE
MARKETING
TOOLS TO SELL
YOURSELF




IT'"S MARKETING THAT DEFINES

THE DISTINCTIVE FEATURES AND BENEFITS OF THE
PRODUCT OR SERVICE, IT'S MARKETING THAT SETS
THE PRICE, IT'S MARKETING THAT COMMUNICATES
THOSE FEATURES AND BENEFITS TO THE APPROPRIATE
AUDIENCE, AND IT'S MARKETING THAT DELIVERS THE
GOODS TO THE CONSUMER



MARKETING MIX

* PRODUCT - YOU are the product

* PROMOTION - Selling your skill set

* PLACEMENT - product distribution

* PRICE - what you are willing to take




BUILDING YOU AS A BRAND

Brand - a distinctive maker's name or trademark,
symbol or design, etc. used to identify a product or
group of products.

Marketers can create depth, not width, by developing all
three brand levels - functional, emotional and self-expression.


http://www.allwords.com/wavpage.php?word=brand&file=brand.wav

BUILDING YOU AS A BRAND

3

/il MASCAR




WHAT ARE THE FEATURES OF
THIS COMPANY?
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BUILDING YOU AS A BRAND

Brand Obama

How Obama Used Branded Buttons Online To Encourage Action
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PRODUCT

BRAND STATEMENT: What makes you so special?

* Be specific
* Be unique

* Be relevant



\a \ PRODUCT

Publisheq writer, qrd—

Winning photogrqpher,

team—ployer, goal- 5
Oriented, Organizationg| .

/' UNIQUE SELLING POINTS

eXperience

i makes
§ th:’r’s ’rhe one ’rhlng '|'hCI'|' a
( 1 you different?
I‘

0

How will employers benefit by hiring
* How
you?




BUILDING YOUR BRAND

Set yourself apart as an expert in your field

Use your selling points to be
“THE ONE” people look to.

Look at



UNIQUE SELLING POINTS
BRANDING STATEMENT

Marketing and communications specialist with over 17 years
experience. Wrote, edited and designed publications in collegiate
and professional settings. Experienced writer and graphic designer

for all types of media. Extensive desktop publishing, graphic
design, photography, social media and web design experience.
Strategic marketing and communications planner and manager with
knowledge of research and tracking methods. A creative and
dedicated results-oriented professional who values excellence, high
standards and effectively meets tight deadlines.
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MARKET RESEARCH

Who is your target market?

Where is your market located?

What is your target market’s

 interests and needs?
|

What would make them “buy” you?

|
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[
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MARKET RESEARCH

Who is your target market?

What companies employ people
with your skills?

How do you find them?

\
- Google, Bing, Monster,
Quintessential careers

(www.quintcareers.com)


http://www.quintcareers.com/researching_companies.html

e

MARKET RESEARCH

Who is your target market?

Research companies and build
resume and interview to tailor their
needs and beliefs.

~ Identify the top 5 companies you want to work
for and search for names of employees — find blogs,
Facebook pages, LinkedIn profiles, Wink, follow them

~on Twitter.

|

Connect with people on-line. Get to know them. Then
later on, you can check on possible job openings.

|




PLACE

PRODUCT DISTRIBUTION
Your distribution channel -- just as in marketing -- consists of a "set of

individuals" who will help you distribute your product (you) to the consumer
(the employer).

In career counseling terms, your distribution channel
includes all the methods you are using to
disseminate your promotional tools

in your quest for a new job.




PLACE

PRODUCT DISTRIBUTION

« Job Postings/Recruitment Advertising

* Cold Calling

* Networking (very important)

* Job-hunting on the Web

* University Career Centers/Alumni Offices

* Headhunters /Recruiters /Executive Search Firms/
Employment Agencies

Also consider non-profit organizations or job shadowing



P LACE PRODUCT DISTRIBUTION

« Job Postings/Recruitment Advertising

* Cold Calling

* Networking (very important)

* Job-hunting on the Web

* University Career Centers/Alumni Offices

* Headhunters /Recruiters /Executive Search Firms/
Employment Agencies

* Also consider non-profit organizations or job shadowing

People and places where you can network: current and former coworkers,
colleagues, professional meetings, placement offices, alumni, recruiters, and
almost any gathering of people. How strong is your networké How can you
make it stronger?



P LACE PRODUCT DISTRIBUTION

* Also relates to where you want to be placed
* Determines where you are going
to look for a job and the kind of job
* Don’t apply for jobs you don’t want
* Think about what would motivate you to
relocate, take a job you don’t really want?
* Make a list of your requirements

Look at location and environment

City versus Rural
Look at work environment as well






PRICE

It's the determination of the perceived

value of items in an exchange.



PRICE

It's the determination of the perceived value of
items in an exchange.

* Price refers to all aspects of compensation you can expect
from the potential employer.

* Price also refers to the strategies you need to follow to get
the price you want and what the employer feels you deserve.

(Some companies may have set start salary)




PRICE

* Price asks you the question — “Where do you want to be at
in the job market — entry level, management or executive
level. (Look at opportunities within company)

* Price is your positioning in the job market — BE REALISTIC
Not saying if you see a job that you think you may be qualified
for APPLY! But don’t short change your price by misrepresenting
yourself.



PRICE

* Position in the market depends on qualifications

and experience
* The knowledge gathered as you move and change as a person.

* Your range should be entry level to mid-management or middle
management to upper-middle management. FOCUS ON THESE TYPES
OF JOBS.

*Do research on salary, location, cost of living, payment trends.



PRICE

Many job seekers not only focus on salary,

But compensation which includes:
[ Medical Insurance

[] Dental Insurance

[] Optical/eye care insurance
[] Raises, Bonuses, Overtime Pay
[ Life Insurance

[ Accidental death Insurance

[ Disability Insurance

[] Vacation Days
[ Paid Holidays
[ Sick/Personal Days

[1 401(k) plans
[] Pension Plans

L] Profit Sharing

[] Stock Options

[] Tuition Reimbursement

[] Health Clubs

[] Dependent Care

[] Employee Assistance Program
[] Parking, Commuting

[] Expense reimbursement



PROMOTION

Promotion is about how to inform prospective employers about your availability
and why they should hire you.

Ties into your “Product” - what sort of skills and qualifications you bring to the
job

There are two major parts
to your promotion:

The Resume &
The Interview




PROMOTION

Promotion tools include anything that you can use to get a job
interview and ultimately a job offer.

Many create resumes for each job they apply for.
This is called “targeted advertising.”

When writing a cover letter and resume look at the descriptions
and keywords associated with each position.

Don’t forget e-mail etiquette!
When you send cover letter and resume in e-mail — write well.




PROMOTION

Department of Administration

Job Title: Engineering Specialist-Management (Environmental & Fuel Specialist)
Job Announcement Code(s): 09-0103 Deadline to Apply: 6/1/2010
Area of Competition: Open Bargaining Unit: Non-Represented

Type of Employment: Full Time (40 hrs/week)
Salary: This position is assigned to PR 81-03. Starting salary will be between $60,000 and

$72,000 per year, depending on candidate qualifications and agency needs.
A twelve month probation will be required.

Contact: Lisa Mortenson, Human Resources, 555-7867, lisa.mortenson@pa.gov




PROMOTION

Job Duties: As part of the Heating Plant team, this position will support and assist in
the management of statewide air pollution compliance programs for state-owned
heating plants and serve as engineering specialist for the emissions program. Track

the various types of fuel consumption at all state-owned central heating and cooling
plants to ensure that permit requirements are being followed as well as optimizing cost
effective plant operations. Train and assist heating plant operations staff in compliance
measures. Manage the heating plant ash recycling and disposal program for solid fuel
burning plants.

Special Notes: Well qualified candidates will have a two-year associate degree, plus
several years of relevant work experience.

Job Knowledge, Skills and Abilities: Experience in air emissions program

management and compliance auditing. General knowledge of combustion processes
and high pressure steam boilers as utilized in central heating /cooling plants; fuel
characteristics; strong energy analysis skills related to heating plants and fuel selection
and usage; effective oral and written communication skills and experience using
Microsoft Word, Excel and Power Point.




PROMOTION

Look at the requirements under required or Job Duties.
Look at the requirements under desirable or job knowledge or skills and abilities.

Look at the listing of things you have done and pull out things that match these
keywords.

These are the things that should be highlighted

Resumes should promote you as a candidate
* Don'’t “over qualify” yourself.
* Try to put things in chronological order — but can have a bit of flexibility

* Be prepared to explain gaps.




PROMOTION

THINK OF YOURSELF
AS AN ADVERTISEMENT

USE KEYWORDS THE
CONSUMER NEEDS TO HEAR .



PROMOTION

Skills Employers Want:

* Communication Skills

* Analytical /Research Skills

* Computer /Technical Literacy

* Flexibility /Adaptability /Managing
*Multiple Priorities

* Interpersonal Abilities

* Leadership /Management Skills

* Multicultural Awareness

* Planning /Organizing

* Problem-Solving /Reasoning /Creativity

Personal Values Employers

seek in Employees:

* Honesty-Integrity-Morality

* Dedication/Hardworking /Work Ethic /Tenacity
* Loyalty

* Professionalism

* Self-Directed

* Adaptability /Flexibility

* Dependability-Reliability-Responsibility

* Positive Attitude-Motivation-Energy-Passion
* Self-Confidence
* Life Long Learner




PROMOTION

Studies show that the average employer looks at a resume for 10 — 15 seconds

* |If they don’t see qualifications and experience related to the job, they move on to
the next candidate.

* That is why many list skills or summary of qualifications with keywords first
focused on what the employer is looking for.

* Some break-up experience into three categories
» Applicable experience

»Related experience

» Additional experience

This serves to fill in the gaps of time of applicable experience & shows can and do have
done other things
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PROMOTION

Be the expert in your field.

* Give presentations (like this one).

* Start a blog and write about latest trend in your field.

There are many blogs publishing sites out there: Wordpress.org or
Blogger.com are the most popular and is easy to use.

* Or submit your stories to local or regional papers.

* Follow people in your field on
Twitter /Facebook /LinkedIn and add
content this links back to your website /blog.



http://mashable.com/
http://technorati.com/pop/blogs/
https://www.blogger.com/start

PROMOTION

Be the expert in your field.

* Make video presentations your expertise or make o

video resume.

e Attend chamber mixers and other social events


http://uk.youtube.com/watch?v=aMtQjnsoD8c
http://uk.youtube.com/watch?v=aMtQjnsoD8c
http://vimeo.com/437470
http://wilkesbarre.org/cgi-bin/calendar/webcal.pl
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PRODUCT PRESENTATION

Product presentation is very important! Dress for success.

Hints for Dress for Success for Men and Women

Attention to details is crucial, so here are some tips for both men and women. Make

sure you have:

* clean and polished conservative dress shoes

* well-groomed hairstyle

* cleaned and trimmed fingernails

* minimal cologne or perfume

* no visible body piercing beyond conservative
ear piercings for women

* well-brushed teeth and fresh breath

* no gum, candy, or other objects in your mouth

* minimal jewelry

* no body odor




PRODUCT PRESE

Show confidence in
Believe in yourself!
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